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STRUCTURES BY ERIC HERMAN

The Journey Continues

To be honest, I've never been a huge fan of New Year’s resolutions. And I espe-
cially don’t cotton to all the sentimental windbagging that seems to attend the “dawn-
ing” of this new era or that. But on this occasion, and for reasons all too many
and obvious, I won’t shy away from noting that it’s good to put 2001 behind us.

As we saddle up for our journey through the remaining 99 years of the new
century, ’'m struck by the fact that the turn of the current millennium proved a
far more significant point of departure than any of us could ever have imagined.
Our world is now very different, and the challenge facing each of us is to figure
out how to ride the shifting tides.

Given everything that’s happened, it would be natural to want to view the fu-
ture as something very separate from our past. Ironically, however, one of the
very best ways to prepare for the challenges facing us is to learn the lessons taught
by what has gone before us.

Learning from the past works, I believe, in many large ways — and those lessons
of governance, economics and society range well beyond the scope of this column
and magazine. But in many smaller ways, the past teaches us in terms that are pre-
cisely applicable to our own peculiar circumstances —and in that sense, a tightly fo-
cused publication such as WaterShapes has something quite important to offer when
it comes to putting things in perspective.

Last November, we began a tour of what we call the “Monuments of Watershaping,”
the idea being an exploration of how water has been used through the years to
celebrate and commemorate our culture and our times. In this first issue of our
fourth year of publication, we continue that exciting and important journey with a
look at three additional examples of these important works of art:

g We rejoin the tour in Florida, with a visit to the classic Art Deco swimming pool
at Miami’s Raleigh Hotel. In this pictorial appreciation, designer and WaterShapes
columnist Brian Van Bower shines a light on a vintage pool and the role it’s played
in defining a lifestyle now synonymous with the lively South Beach district.

g Moving to the opposite coast, we stop in on one of the grandest showcases of
watershaping ever created: Hearst Castle. But rather than focus on the California
estate’s legendary swimming pools, this time watershape designer and builder Skip
Phillips directs our attention to the many beautiful fountains that dot the grounds.

g Finally, we travel to the Far East and Kyoto, Japan, where Japanese gardening
expert Douglas M. Roth explores the history and utterly mesmerizing beauty of
Katsura Rikyu, a centuries-old imperial retreat that contains what many experts
proclaim to be the world’s most beautiful garden and pond composition.

These three wonderful places put the enduring potential of watershaping on
full display — monuments in which we can see how our own personal journeys into
the future are established by looking over the creative shoulders of those who've
reached for greatness and beauty in past eras.

Works such as these teach us that even as times change and dog-eared calendars
are replaced with new ones, many of our finest achievements endure. In that spirit
and on behalf of all of us at WaterShapes, I wish you all the very best in the New Year.
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Skip Phillips is president of Questar Pools, a high- National Spa & Pool Institute and co-founded the
end swimming pool design-and-build firm based Genesis 3 Design Group.
in Escondido, Calif. He started his business in
1975 as a service/supply/repair operation, moving Brian Van Bower is a partner in the pool-con-
quickly into renovations and new construction. struction firm of Van Bower & Wiren in Miami,
Now a veteran designer and builder of high-end, where he also runs Aquatic Consultants. With
PHiLLIPS custom swimming pools, Phillips has won more more than 30 years’ experience in the swimming
than 100 local, national and international design pool and spa industry, he now specializes in the
awards. His reputation is tied closely to hillside design and construction of swimming pools,
pools featuring vanishing-edge designs; he is one recreational areas and hydrotherapy clinics. Asa
of only two U.S. instructors currently teaching consultant, he also conducts training and in-
classes on vanishing-edge pools and has written spections and serves as an expert witness in in-
and participated in numerous magazine articles on surance investigations. From his start with
the subject. Phillips is a past president of the pools in 1967, he’s been a pool manager, service
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to keep vinyl liner pools looking new.
The Vinyl Liner Kit virtually eliminates
discoloration. Each kit contains a
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discoloration and staining on the liner 4625 East Bay Drive, Suite 110

as well as beneath it, two quarts of the Clearwater, FL 33764
Pink Stuff” and one Step Stuff™ kit. 800-348-1656
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Interested in writing for WaterShapes on design, engineering or

construction topics? Contact Eric Herman at (714) 449-1996!

technician and contractor, operating Van Bower
Pool, Patio & Spas from 1971 until 1991. He be-
gan consulting in 1989 and co-founded Van
Bower & Wiren in 1995 to specialize in high-end
pool-construction projects. He’s been active in
the National Spa & Pool Institute throughout his
career at the local, regional and national levels,
has won numerous design awards and has been
inducted into the Swimming Pool Hall of Fame.
Bower is also a co-founder of the Genesis 3
Design Group.

Douglas M. Roth is publisher of The Journal of
Japanese Gardening. Widely considered to be

America’s leading authority on Japanese pruning
techniques, he is a graduate of the U.S. Naval
Academy in Annapolis, Md., and served for six years
as a naval officer in the Philippines, Hong Kong and
Japan. He resigned his commission in 1988 and es-
tablished The Isshiki Zoo, an English language school
for children in Hayama, Japan. After passing the

National Language test, he began a five-year gar-
dening apprenticeship in Kamakura and became the
first foreigner qualified to practice gardening in Japan.
His company, Roth Tei-en, designs and maintains
Japanese gardens throughout North America.

Stephanie Rose runs Stephanie Rose Landscape
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ISHERMAN

Design in Encino, Calif. A former New York se-
curities analyst, she gave up Wall Street ten years
ago to pursue a career in landscape design — and
has never looked back. Her firm specializes in
residential gardens for upscale clients in the Los
Angeles area, where the lengthy planting season
and mild climate provide tremendous creative
freedom and year-round work. Her projects fre-
quently include collaboration with custom pool
builders, a cross-disciplinary blending of per-
spectives and skills she sees as having profound
potential for professionals on both sides of the
relationship. Rose can be seen this season in
several episodes of “The Surprise Gardener,” air-
ing Tuesday evenings on HGTV.

David Tisherman owns and operates David
Tisherman’s Visuals in Manhattan Beach, Calif. A
designer and builder of high-end custom swimming
pools since 1979, he is widely known in the pool and
spa industry as an advocate for the highest possible
standards of design, engincering and construction.

He has degrees and credentials in industrial design,
scientific illustration and architectural drawing from
Harvard University and Art Center School of Design
and has taught architectural rendering and presen-
tation at UCLA. An award-winning designer, he
serves as an industry expert for California’s Contractor
State License Board and has been a member of NSPT's
Builders Council since 1994, Tisherman is a co-
tounder of and principal instructor for the Genesis
3 Design Group.

Mike Farley is a landscape architect with 20
years of experience and is currently a design/pro-
ject manager for Leisure Living Pools of Frisco,
Texas. After receiving his degree in landscape ar-
chitecture from Texas Tech University, he began
his career in California with a high-end landscape-
design firm through which he became involved in
several pool-remodeling projects. He later joined
Geremia Pools in Sacramento, Calif., where he
worked for six years before joining Leisure Living
Pools in 1998,
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Doing Right by Wright

As a Fallingwater tour guide and
Wright enthusiast, I am compelled to
address some inaccurate information in
David Tisherman’s article, “Amazing
Grace,” in your November/December
2001 issue (page 50).

+ Foremost, the respectable Kauf-
mann name is misspelled throughout
the article. This is not only important
tome as anative Pittsburgher but for
anyone who may have just read Mr.
Tisherman’s article and is interested in
further pursuit of information on
Frank Lloyd Wright’s architectural
marvel and/or the Kaufmann family.

+ Particularly disturbing is that
Bear Run Stream is referred to as a river

the same day Edgar Kaufmann Sr. tele-
phoned Mr. Wright saying he was stop-
ping by the Taliesin studio to see how
plans were progressing. Records indi-
cate the final cost of the construction,
including Mr. Wright’s commission, to
be closer to $100,000. The following
year, the guest house was built for an
additional $30,000.

+ The idea of siting the house across
the waterfall was never in Mr. Wright’s
thinking, so it is highly doubtful that
Mr. Wright and Edgar Kaufmann con-
sidered such an idea together.

Siting the house on the waterfall is
very much indeed in keeping with
Wright’s Organic Architecture precepts.

Frank Lloyd Wright actually designed Fallingwater in just a few hours' time, the same

day Edgar Kaufmann Sr. telephoned Mr. Wright to say he was stopping by the Taliesin

studio to see how plans were progressing.

at every mention. Bear Run is desig-
nated as an “Exceptional Value
Stream,” which is the highest designa-
tion for a body of water. The water
quality is so outstanding that it was
used as the source of potable drinking
water for Fallingwater and even prior,
when the site was a Masonic camp.
So pristine is its quality that the native
brook trout have returned. No water
quality degradation is permitted and, in
fact, a permit had to be issued by the
state’s Department of Environmental
Protection to allow temporary metal sup-
port beams to be anchored in the stream.
* The article mentioned that Mr.
Wright had a weekend to design
Fallingwater and built it at a cost of
nearly ten times the projected $40,000.
Frank Lloyd Wright actually designed
Fallingwater in just a few hours’ time

Mr. Wright envisioned the cantilevers ex-
tending from the house based on the in-
spiration of the sandstone outcroppings
that are a part of the house as well as the
surrounding environment, appearing as
though the house emnerges from the land-
scape. This concept of “organic” archi-
tecture is a total integration of the house
and man with Nature, spelled with a cap-
ital N as Mr. Wright would insist.

* The article references the use of
wood as a structural element. The only
use of wood as a means of structural
support was for the flooring joists as
evident in the living room under the
plexiglass cross-section. This cross-sec-
tion demonstrates to patrons how
Wright used concrete as the only sup-
porting material for the cantilevers.

Mr. Wright was a stickler for details
and semantics. There is no doubt that

WATERSHAPES - JANUARY 2002




he would have wanted his masterpiece
to be clearly understood.

Richard Liberto
Landscape Designer &
Horticultural Consultant
Pittsburgh

David Tisherman responds: To be
sure, we should have rechecked some
references to get the details right, partic-
ularly with respect to the spelling of Mr.
Kaufmann’s name, the important dis-
tinction of Bear Run as a stream rather
than as a river and the ultimate cost of
the project relative to the budget.

I respect and love Mr. Wright and
Fallingwater with all my heart, and can
only envy you the privilege of having
spent so much time on the property fa-
miliarizing yourself with its features
and the story of its conception and con-
struction. In composing the article, I
relied on memories of things I'd seen
and read and tours I'd taken while visit-
ing my own native Pittsburgh —and I
hope that, despite these deficits, the
power of those experiences comes
through in the finished piece.

My honest intention in the article was
to introduce (or reacquaint) water-
shapers with a true architectural treasure.
I thank you for giving me the opportuni-
ty to say again: To my eyes, Fallingwater
is a masterpiece because it is a creative in-
novation, yet at the same time makes a
statement that is true to the vision that
design can provide a harmony between
man and nature.

WaterShapes welcomes letters from readers
who want to comment on articles and
columns that have appeared in the maga-
zine. Mail letters to: WaterShapes, PO. Box
306, Woodland Hills, CA 91365 — or e-mail
them to Edit@watershapes.com
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——————————————————————————HYBRIAN VAN BOWER

Are You Smiling?

henever I’d call my mother on the phone when I was a kid, she’d start
the conversation by asking me, “Are you smiling?”

Back then, I never gave her greeting too much thought because that’s
what young people do: They ignore their parents’ wisdom until they realize
at some point just how smart the old folks could be. As I've grown older
and gained experience in business and life in general, it has occurred to me
that my mom’s question is important and even a bit profound.

At first blush, this notion of smiling on the phone is sort of silly. After all,
no one sees your mug when you're on the phone, so who cares about the ex-
pression on your face? But the truth is, this question of whether or not you're
smiling on the phone has everything to do with the way you come across to
the person on the other end of the line. Mom knew this —and pounded the
wisdom into me through years of our own phone conversations.

It all came together for me several years ago when I attended a seminar on tele-
phone etiquette. One of the things the instructors pointed out was that the tone
of your voice is very important — often far more important than the specific mean-
ing of the things you say. In other words, most people know intuitively whether
or not you have a smile on your face when you start talking on the phone!

14

No one sees your mug when you're on the phone,
so who cares about the expression on your face?
The truth is, this question of whether or not you're
smiling on the phone has everything to do with
the way you come across to the person on the
other end of the line.

Riding on Hello

I consider this to be the first in a string of im-
portant ideas that relate to how one communi-
cates, both in business and in every social ex-
change in life. And it occurs to me, as we step
into the New Year, that this issue of communi-
cation and the quality of our communications
with our clients, colleagues, vendors and every-
one else we come in contact with has become
more significant than ever before.

I won’t dwell on how much the world has
changed in the past few months, but the fact is
that things are different in ways we probably
never really considered even a few short
months ago. We're all feeling uncertain, and
now, more than ever before, we need reassur-
ance and comfort from the people we en-
counter in our daily lives.

In this environment, things like common
courtesy, mutual respect, attentiveness and con-
cern have, I believe, become factors that have
an enormous effect on our experiences in all
walks of life. I’d rather see this as something to
prize rather than something to be gloomy
about, because the rewards that will come in
this environment from doing a good job of
communicating can and will reap rewards in
unanticipated ways.

Since I've become aware of the importance
of things like phone etiquette, I've paid an un-
usual amount of attention to the way I feel
when I’'m greeted by another person on the
telephone. You don’t have to be a psychologist
to recognize that, all things being equal, most
people will choose to deal with someone who
is friendly and courteous as opposed to some-
one else who isn’t.

Looking at this from the standpoint of run-

'WATERSHAPES - JANUARY 2002
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ning a watershaping business, it's fairly
obvious that in these toughening times,
we need to take advantage of opportuni-
ties that come our way, We all know that
first impressions are often lasting im-
pressions, so it's not overstating it at all to
say that the very first words a potential
client hears when they call can have a de-
termining effect on their decision to buy
or not to buy from you,

In my own experience, I've found that
those very first words I hear on the
phone sometimes tell me foo much.
When an indifferent monotone or,
worse, 4 snippy or curt voice greets me,
my mindset is affected instantly. That's
not necessarily a fair or informed reac-
tion and doesn't necessarily reflect the
nature of the firm or individual I'm
contacting or the caliber of its work, but

Font N-Aire

FLOATING
UNTAINS

AIR-LATOR hos been involved in oerotor design and the technolegy of aerating since 1967.
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nevertheless my immediate response
has occurred and my mood has been
influenced.

Bad to Worse?

Overcoming this instant, negative im-
pression can be difficult.

It may be a case of the person on the
line just having a bad day, but once that
bad taste registers on my palette, some-
thing remarkably positive needs to hap-
pen —and soon — to get me to change my
mind.

And that does happen sometimes. But
more often than not, | find that an un-
friendly greeting is all too often perfect-
ly indicative of the rest of the conversa-
tion, and there are times I just can’t wait
to get off the phone. Sometimes it has
little or nothing to do with the actual con-
tent of the call: It’s all about the unspo-
ken attitude behind the words.

Bringing this discussion doser to home
for watershapers, consider how impor-
tant first impressions can be for clients
who are in the process of considering
whether (or not) to spend tens of thou-
sands of dollars, or maybe even hundreds
of thousands of dollars, with the person
they're calling.

People making big decisions about
spending lots of money need to feel com-
fortable, and because you can never really
be sure where any call you receive will lead,
it’s important always to be smiling when
you or the person who answers your phone
says “hello.”

It is therefare desperately important that
whoever answers your business line does
so in a friendly and professional manner.
It's so important, in fact, that I'm a big ad-
vocate of seeking professional help if you
need it. Lots of sources offer guidance and
training, from the simple seminar [ at-
tended to consultants who will come in
and train you and your employees. There
are also many books, videos and audio-
tapes that can be extremely helpful.

As friendly and outgoing and focused
as | think I am on my own, I know for a
fact that 1, too, have benefited from the
seminars 1've attended. I've also read
my fair share of inspirational books on
the subject and | know I'm the better for
the effort.

Continued on page 18
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Sweetness Follows

When it comes to phone etiquette and
the art of saying hello, I always fall back
on my mother’s wisdom.

When the phone rings, I conscious-
ly make certain I put a smile on my face.
When I'm busy or in the middle of
some sort of crisis, smiling obviously
can be a difficult thing to do, yet it’s at
those times that remembering to smile
when saying hello is the most impor-
tant of all. I take a deep breath, and
when I reach for the phone I give that
person my full attention in a respectful
and friendly way.

That said, it’s also important to point
out that courtesy only begins at hello and
that it is equally important to apply the
same standard of courtesy and consider-
ation in the rest of the conversation and
in all conversations that follow.

One of the things I've done to help
keep myself on track is to write down a
saying or axiom on a card and place it

Its a point I've made before in this col-
umn: One of my biggest pet peeves is
people who don't return phone calls!

Not only is this rude, its also completely
sel-defeating. You spend time and mon-
ey trying to generate business, so why
on earth would you fail to return calls
when they come your way?

| bring this up once again because it
continues to be a problem in our mar-
ketplace. | hear it from clients all the time,
“| tried to contact so-and-so and they nev-
er returned my call.” | cant even begin
to calculate the number of projects that
have fallen into my lap simply because
someone else in the trade didnt bother
to return a phone call when | did.

| understand that its possible to get ridicu-
lously busy and that it can indeed be tough
to return all of your calls. But if its a prob-
lem for you, thats all the more reason to
make it a priority by setting time aside to

do your phone work. Many people use
time in the car to return calls, and that can
be a good solution so long as you don't
compromise your safety by becoming dis-
tracted. This works for me when I'm on
the road — particularty when I'm caughtin
traffic and can turn what would otherwise
be down time into very productive time.

If you cant do it yourself for whatever
reason, it would be worthwhile to pay
someone to do it for you. Ultimately, of
course, you'll have to pick up the phone
yourself if you're running the show, but
having a trained, intelligent, caring as-
sistant return calls is far better than letting
calls go unreturned.

In other words, how you communi-
cate sends a powerful message. Just con-
sider then the awful statement you're
making when all your clients and col-
leagues receive is a deafening silence.

—B.V.B.

MACALITE EQUIPMENT, INC. 1510 EAST KERBY AVE. « PHOENIX, AZ. 85040 « (480) 967-0770

Specializing in Pool Plastering Equipment e Plaster Hose ¢ Nozzles
e Easy Flow Nozzles for Pebble Applications e Fittings e Trowels, Etc.
e Manufacturer of Hydra-Flow Plaster Mixers, (Left or Right Dump)
o Distributor For Excalibur and Putzmeister Plaster Pumps
e Parts and Service for All Plaster Pumps and Mixers
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by the phone. T have a bunch of them
now, but one of my all-time favorites is,
“People are interesting. Ilove them.”
I’ve found this particular line to be use-
ful in that it reminds me that I never
know where the conversation 'm about
to start will lead. That element of the
unknown in each call I receive helps me
see each one as a little chapter in life’s
rich pageant or as part of an ongoing
adventure.

I’'m not alone in valuing these ex-
changes. Countless experts will tell you,
as you work to increase the quality of
your communications skills, that you
stand a far greater chance of effectively
extracting the potential that resides un-
seen in the people you meet, whether in
person or on the phone, once you've de-
veloped the skills you need. And they’ll
tell you those abilities don’t just come
naturally: You need to learn them —learn
how to ask questions, gather informa-
tion and have an open mind for all sorts
of possibilities.

More than anything else, they’ll tell you
that being positive, kind and courteous
sets up the foundation for dialogue.

As an example, let me tell you a bit
about a friend of mine, Skip West. He
works with a firm called Florida Solar
in the Orlando area, and he does the
best job of anyone I know of applying
extremely high standards of commu-
nication and professional courtesy in
his daily life.

He’s always enthusiastic, interested and
polite in his dealings with people, and
when he leaves a meeting with a client, he
immediately makes out a personal thank-
you card and drops it in the mail. Most
of the time, the person receives the card
the very next day. It’s a whole set of sim-
ple habits like these that have made ma-
jor contributions to his remarkably suc-
cessful career.

How You Use It

I cite Skip as an example here not so
much to stoke sales of thank-you cards,
but to point out that aiming high means
making a habit out of managing the de-
tails of day-to-day routines and not let-
ting anything slip. Ialso use him as an
example because he prefers doing busi-
ness with the same level of personal at-

'WATERSHAPES - JANUARY 2002

tention that I strive to deliver to my own
clients —and because I want to assure you
that this is about much more than my
personal practices.

In fact, many of the most successful
people I know in the watershaping trades
pursue business in this way, and almost
all of them will tell you that working this
way, with this sort of passion and positive
energy, makes everything easier, more fun

When I'm busy or in the middle of some
sort of crisis, smiling obviously can be
a difficult thing to do, yet it's at those
times that remembering to smile when
saying hello is the most important of all.

Our “Fountain of Ideas”
CD shows prospects page after
page of pool ideas that
highlight WaterMark water
effects. WaterMark effects

add exciting visuals and sounds

= WE’'VE GOT THE ONE TOOL YOU’'RE MISSING
TO INSTALL WATERMARK™

WaterMark-

to pools and spas. Theyre created by one of

the world’s most accomplished water
effects companies - Crystal
Fountains — after consultation
with leading pool builders.

Visit our site to obtain your free CD.

Fountains

Water Feature Solutions

www.crystalfountains.com/watermark
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and often far more profitable.
Responsiveness and courtesy are ab-

solutely at the heart of this approach. THE |HFHHMAT|[}H ﬁGE

“Smiling at hello” works in building rela-
tionships, and it also works well during
the course of the project, especially when
things get tough.

That’s an important point: In my ex-
perience, there is no more crucial junc-
ture in a project than the moment when
a client calls with a concern or a problem.
When you've established the groundwork
for open and positive communication,
you're several steps ahead in solving prob-
lems when they arise.

I can't count the number of projects |
know of in which the work was done sat-
isfactorily, but clients have been left with
abad taste in their mouths. It's all about
mood management, and if you can’t keep
your clients smiling, you might be able
to solve all the problems, but the hurt
feelings and raw nerves will linger to the
detriment of future business.

To illustrate this, let me use the classic

Electronic Water Level Management Systems

Levolor: TECHNOLOGY

So Complete You Don't Need To Be There.
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At that level, I believe that commu-
nication is a sign of someone’s own
emotional and even spiritual well-be-
ing. I'm not sure my mom would see it
this way, but there's no doubt in my
mind that in her own way, she was
teaching me that when you smile at oth-
er people, they'll smile back at you -
even when you're saying hello on the
telephone. é

Brian Van Bower runs Aquatic Corsultants
and is a partner in Van Bower & Wiren, a
pookconstruction firm in Miami, Heis also
a codounder of Genesis 3, A Design Group;
dedicated o top-ofthedine performance in
aquatic design and construction, this orga-
niZetion conducts schooks for ikesminded pool
designers and builders. He can be reached
at bvanbower@aol.com

example of a company in which the per-
son answering the phone has been or-
dered (or takes it upon himself or herself)
to screen calls for the company’s big
cheeses. This form of intentional dis-
courtesy sounds innocuous — the assis-
tant who coldly asks, “And what is this in
reference too?” — but it's no more than a
way to let the lowly caller know he or she
needs to make a good case quickly or the
call won't go through.

I've never been impressed or pleased
by that approach and, frankly, I regard it
more as a sign of weakness in an orga-
nization — or at least a sign of delicate egos
run rampant.

At the other end of the spectrum, I'm
completely impressed when people in
high places are not afraid to be accessible.
I've had the good fortune of becoming
friends with Norman Van Aken, a famous
South Florida chef. When you call his of-
fice, no question hits you about the na-
ture of the call: You're put right through
to Norman or to his assistant, Ana.

To my mind, this sends a message of
personal respect and confidence, and it
demonstrates that he recognizes the po-
tential importance of each call,

WATERSHAPES - JaNUARY 2002

AWARD WINNING DESIGNS ARE EASY
WHEN YOU HAVE THE RIGHT TOOLS...
STEGMEIER WALL CAPS & STEP LINERS

* (Cast on site
* Flexible
* Versatile

* Economical

Stegmeier Corporation’s Wall Caps and Step Liners transform simple pool
decks into an intricate part of the architectural design. These versatile
foam forms are available in many profiles and at an affordable cost.

Contact us and we will show you how.

STEGMEIER DD @
CORPORATION 2/,

1111 W. Harris Rd., Arlington, TX 76001
800-382-5430 « (FAX) 800-356-3602
www.stegmeier.com
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The Fauna Factor

purchased a home in the late 1980s that backs up to a wooded area
inhabited by deer, coyotes, rabbits, rattlesnakes, squirrels and vari-
ous and sundry other rodents.

I didn’t believe that any of them would come into my yard, so I
boldly left the gate at the top of my slope open to test my theory. I awoke
the next morning to the sight of a family of three deer feasting on my
azaleas and other delectables. Although they did a fabulous job of prun-
ing the azaleas into perfect rounded mounds, I recognized then and
there that they wouldn’t coexist with a nicely landscaped garden.

I figured that my fence would never be enough to keep the wildlife
at bay forever, so I delved into my many landscape journals and books
to find a cure for the common deer and consulted with anyone and
everyone who might possibly have any knowledge of how to resolve
the issue. There were all sorts of remedies and suggestions, but the con-
sensus was clear: Geta dog!

Learning Curves
At the time, I was taking landscape courses at a local college. One
day I noticed a poster on one of the classroom doors: It featured

22

———————— BY STEPHANIE ROSE

| figured that my fence would never be enough to keep the
wildlife at bay forever, so | delved into my many landscape
journals and books to find a cure for the common deer.

photographs of seven dogs with the message at the
top, “Adopt me or I'll have to go to the pound!”

After removing the stake from my heart, I drove over
to the kennels where the dogs were kept and there sat
Honey (as she had already been named), quiet as a
mouse. It was love at first sight. She was a
Labrador/husky mix and a dropout as a guide dog for
the hearing impaired. (There was a happy ending for
all the dogs, by the way. Every one of them found a
home that week.)

Frightened by the car trip home, Honey revealed to
me that she had a less-than-stable stomach. Before I
reached my house, I had already begun to wonder if I
had made a rational, appropriate decision.

She was at first terrified to enter the house, but with
considerable coaxing I convinced her to explore, at
which time she decided my bed was the best place to
make herself at home. Her first night was uneventful,
and she seemed genuinely happy and comfortable.

At this point, I hadn’t yet gotten around to land-
scaping my yard — unless you consider ivy and oak
scrub to be landscaping —and I looked forward to get-
ting started on my hillside. The ivy served Honey well
in place of a dog run, and I quickly found that this was
a dog from heaven. I never had to clean up after her!

This, of course, meant that I needed to leave
enough ivy on the slope to satisfy her needs and save
me from having to buy and use a pooper-scooper.
The ivy also provided her with unending hunting
opportunities, because as we all know, where there’s
ivy, there are rats.

I began by creating broken-concrete planters on the
lowest, flat area next to the house, ordering up aload
of soil to fill the planters. Once it was in place, I left
to run some errands — and came back to find a per-
fect three-by-three-foot hole that clearly would have
reached China had I stayed away long enough. Honey;,
who had been with me about a month by then, sat
proudly by her work, nose covered in dirt.

The thought occurred to me, “Were the deer really
that bad?”

Continued on page 25
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CALL: 800.365.3880; Fax: 949.442.2465

OASE Consumer Division ® 1601 Carmen Drive, Suite 207
Camarillo, CA 93010  805.383.1888 ¢ Fax: 805.383.6226
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PROVIDES TROUBLE FREE BACKWASH
FOR ALL YOUR WATER FEATURES SYSTEMS

FULLY AUTOMATED BACKWASH AND RINSE CONTROLS
FOR SAND FILTRATION SYSTEMS

« time clock or pressure activated

* low water cut off logic controls

= automatic fill signal option

+» adjustable backwash (I |min.)

* adjustable rinse (4 min.)

* flow rates as low as 35 GPM

* single tank flow rates up to 270 GPM
+ multiple tank system logic available

+ top mount and side mount models

= 24V logic for new construction or retrofit
= fits most filter brands

'+ eliminates guesswork

Praher Canada Products Ltd. * |01 Saunders Road, Barrie, Ontario L4M 6E7 » telephone: 705 725-1 100 + fax: 705 725-0444
US Sales & Marketing Office * telephone: B0O 461-4915 « fax: 803 819-0540
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Measured Responses

After reprimanding Honey and retreat-
ing to my resources for advice, | was able to
calm myself down and realize that we both
needed to be educated. In the course of the
next month, she repeated her digging dis-
plays at no fewer than five other locations
in the yard and showed that she could scale
things down, too, by burrowing into any
pots or containers [ attempted to plant.

This called for some creative thinking.
[ couldn’t bear the thought of sending her
back, especially considering her loving
nature in every other aspect of our rela-
tionship, but [ finally realized why she'd
failed out of the guide-dog program: She
was too darned stubborn. Learning this,
I knew all my tenacity would needed if |
winted to prevail.

Honey eventually stopped digging, and
because I tried so many things, I'm not
certain why she stopped. She may have
learned that her behavior upset me, or
perhaps it was a “been there — done that”
mentality. In any event, we reached a state
of harmony.

Here's what I've learned - a longish set
of ideas I've been passing on to my dog-
owning clients for more than ten years
now as the best-available remedies for
bad dog behavior in conjunction with
having a garden:

U Basic training. We'd all like this
choice to work. If you're lucky enough to
have a dog without an overwhelming
compulsion to dig, you just might find
that the help of a good trainer is all you
need to teach the dog what's acceptable
and what's not.

U Create abarrier. We've all seen yel-
low tape around crime scenes, and I've
found that even a flimsy barrier such as
this will discourage a less-than-tenacious
dog. Sometimes just having to get
through or around these lines is enough
of a turn off. I've set up PVC stakes with
yellow tape strung between them, and I've
even used green landscaping tape. (For
bigger animals, use more than one line.)

J Bury an unpleasant ‘treat) ['ve nev-
er had success with this tactic, but many
resources advise placing an animal's drop-
pings in the holes and lightly covering
them. When the dog comes back for more
digging, he or she is supposedly repulsed
from the area by an unpleasant discovery.

WATERSHAPES « JANUARY 2002

U Use jute. Jute is primarily used in
hillside landscaping to stabilize slopes as
new plantings establish themselves.
Placed on top of the area you want to pro-
tect from canine invasion, this rope net-
ting is a great deterrent. Dogs’ claws get
caught in the rope (don't worry, they don't
get stuck), they simply don't like that ex-
perience and they'll most likely find some-

After reprimonding Honey ond
retreating to my resources for
odvice, | was able to calm myself

down and realize that we both |
needed to be educated.

PEM 114-1 FLUIDIC FLOW DIVERTER
( WATER SWITCH )

17X 3/4” - (12-19 GPM) - 12 VAC

Shown with
Pem B26
Clear Stream Jet

& 3/4" Piping

Shown with
PEM 52 Aerated Jet
and reducer fitting

PEM FOUNTAIN CO.
Richmond Hill, ON., Canada, L4C 0A2
Tel: 905-737-7264 or 800-387-3600
Fax: 905-884-8941 E-mail: sales@pemfountain.com
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thing else to destroy.

U Pool netting. Manufacturers of
pool covers have created a great netting
product designed to keep children safe
around water that also works quite well
as a barrier to animals — particularly if
there’s a pond that has become a pet’s fa-
vorite feeding trough. It works the same
way as jute (with more eye appeal), and
eventually any dog will get tired of try-
ing to find a way around the barrier.

U Rocks and boulders. As was men-
tioned in a previous issue, placing rocks
at the bottom of a pond to cover the lin-
er can prevent punctures from a dog’s
claws. More important with smaller dogs,
a good-sized line of boulders presents an
ominous barrier, and you can bring in
even larger boulders for larger dogs (if the
space is available and the larger sizes work
as part of the design).

(1 Plant mature. The bigger the plant,
the less likely it is that an animal will be able
to destroy it. Budget is, of course, a con-
sideration here, but a well-established tree

or other plant is more likely to survive any
exposure that comes with digging.

{1 Install an electrical barrier. [ know
this sounds barbaric, but an electric barri-
er works wonders in extreme cases of ca-
nine waywardness. These systems, which
come with a variety of brand names and
features, are available in many pet stores.
Most string live wires between PVC posts —
enough of a deterrent to bring around even
the most stubborn animals. (Believe me,
after getting shocked myself a couple of
times, | wanted to stay out of the planters!)

It’s easy to get angry at a pet’s poor be-
havior, but keep your perspective and re-
member that poisonous plants, or plants
that might harm your dog with stickers
or thorns, for example, are not a good
way to deal with the issue. And as far as
a lawn is concerned, the best defense
against a female dog is a well-fertilized,
well-watered, and healthy lawn. I can’t
hit everything here, but suffice it to say
that there's much to learn about pets and
landscaping compatibility.

No matter which method you eventu-
ally end up settling on as the most effec-
tive, be advised that they all work around
watershapes, too. The only advice I'd of-
fer is to make certain that any barriers
you set up against your pools or ponds
should be integrated or at least camou-
flaged in such a way that they don't dis-
tract visually from your design.

After all, the goal here is to find ways to
create an environment where our clients
and their landscapes can peacefully co-
exist with pets. [@

Stephanie Rose runs Stephanie Rose
Landscape Design in Encino, Calif, A specialst
in residential garden design, her projects of-
ten include collaboration with custom pool
builders. Ifyou have a spedific question about
landscaping (or simply want to exchange
ideas), emnal her at soseld@earthiink net. She
also can be seen this season in Six new
episodes of “The Surprise Gardener,” airing
Tuesday evenings an HGTV
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BY DAVID TISHERMAN

Depending entirely on the needs of the
design, for example, I'l use spillways

that are all the same size and placed at
regular intervals, or I'll mix things up and
install spillways of different dimensions at
irregular intervals.

Delicate Dynamics

ne of the skills of a good designer is the ability to recognize those situations
in which less is more. The detail pictured in these pages, for example, shows
how the choice to go with a small volume of moving water (as opposed to a
torrent) can add immeasurably to a composition’s visual strength.

Using this understated approach helps the designer or builder avoid what has
become one of the biggest clichés of modern pool design — that is, the outsized wa-
terfall spilling over a single weir from a raised spa into an adjacent swimming pool.
My desire to get away from that monotonous look has led me in some cases to
install the multiple, small spillways you see in these dam walls as a means of gen-
erating delicate, variegated streams of water.

When built correctly and integrated properly from a design standpoint, it’s an
effect that can be applied to create a flow of water that looks spectacular. As is the
case with so many of these advanced details, however, you have to know what you're
doing with your designs or the effect just won’t work.

28

Simplicity of Concept

I've been using spillways similar to those
pictured here for several years now, but it
was an idea that had been percolating in
my mind for far longer than that.

In fact, the idea goes all the way back to
an interest I had in the acrylic tubes I'd
encountered in my years as a student and
practitioner of industrial design. The
sense of line and flow these forms em-
bodied always intrigued me, and I found
adirect translation of their beautiful con-
tours in the laminar flows and streams
that have become so popular in contem-
porary fountain designs.

But I wanted to jump beyond the lam-
inar sheet falls that have emerged in re-
cent years to find a look that had greater
long-term visual interest. Eventually, I
landed on this idea of multiple, small spill-
ways that could be used just as easily on
radius or linear dam walls.

As I've worked with these effects, I've
found them to be tremendously and
surprisingly flexible. Depending en-
tirely on the needs of the design, for ex-
ample, I'll use spillways that are all the
same size and placed at regular inter-
vals, or I'll mix things up and install
spillways of different dimensions at ir-
regular intervals. It’s also possible to
play with height: I'll allow the water to
fall anywhere from six or seven inches
above the pool’s water level all the way
to two feet up.

In all cases, the effect gives me a flexi-
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ble way to manipulate and control the vi-
sual dynamics of the project and offers
a genuine element of novelty and surprise
that delights my clients.

Delivering the Goods

The spillways are simple in concept and
relatively straightforward in terms of con-
struction, but as with so many fine details,
looks can be deceiving and it’s critical to
know what you're doing in an overall de-
sign sense to make the effect work.

In setting up spillways of this sort, for
example, you need to consider a range of
factors that will influence how the ef-
fect can and should be used — factors as
elemental as whether the water will be
falling in front of dark- or light-colored
material and how the background influ-
ences the look and visual appeal of the
flowing water. Likewise, a factor as grand
as the way the sun moves across the pool
and how it either enhances or washes out  Ifyou're looking for walys to step beyond the conventional when it comes to transitions from spas
the effect can be critical to success. to pools, these elegant spillways are a sure bet. But novelty isnt enough: For this look to work,

Continued on page 32 it must be integrated into an overall design program or the effect just won't work.

DESIGNING A POND?

Now You Can Do It Right — The FIRST Time!

* System design to your requirements
* Residential, commercial and municipal systems
* Innovative, energy efficient designs

POND PROBLEMS?

Ideal Water Quality — Without the Maintenance

* AQUACUBE® Systems for maintenance free aeration, circulation and biological filtration
* Perma-Beads™ to replace sand in any sand filter for superb water quality without clogging
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Service Experience Simplicity
Free System Design Since 1984 Maintenance Free Systems

ADVANCED AQUACULTURE SYSTEMS, INC.
4509 Hickory Creek Lane ° Brandon, FL 33511
Phone (813) 653-2823 - Fax (813) 684-7773
www.advancedaquaculture.com/landscape
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These and many other factors have a
great deal of influence over the ultimate
appearance of the streams and will have
everything to do with whether or not the
design comes together.

The point that needs stressing here is
that this is not an appropriate detail for
every project: Success isn't only a mat-
ter of figuring out how to make the spill-
ways work hydraulically and physical-
ly, but also has to do with having a
genuine understanding of visual dy-
namics, balance, texture, materials and
the fundamentals of good design.

You also need to figure out the audito-
ry factors: No matter how far the water falls
(up to the two-foot height mentioned
above), these small spillways tend to create
an extremely delicate sound far removed
from the crashing rush of a typical spa spill-
way. This would tend to rule out the use of
this approach, for example, when the flow
of water over the dam is intended to create
sounds that mask out traffic noise.

Continued on page 34

Getting this detail to function properhy and look
Just right takes a lot of planning and fore-
thought. We saw-cut the channels in a pre-
cisehly dimensioned wall, seal the concrete and
then line the channels with tle, The trick in this
case is working al the dimensions in such a
waty thiat all of the spilhaay ties ine up without
interrupting the overall nle pattern on ather

sice of the wall
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DECK-0-SEAL- quality pool deck
construction products satisfy customers
and keep them coming-back for more!

You are sure to profit from this
line-up of proven DECK-O-SEAL
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fast and easy product application.
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Instead, these spillways provide an ex-
tremely soothing sound that adds a sense
of tranquility to the space. In projects that
call for it, 1 use this auditory quality to
provide contrast to the more ragged
sounds of a babbling brook set up in ath-
er portions of the design. As always, de-
cisions about how far all of this can go -
and it can go pretty far if the client is will-
ing — are determined by the site and its
surroundings and how various effects
work together.

Care in Construction

As far as actually building these spill-
ways is concerned, it's really pretty sim-
ple: Just build a dam wall and decide
where you want to put the spillways in re-
lation to the water level in the spa— keep-
ing in mind that wherever the spillways
are set will determine the water level of
the spa.

Now you take a diamond-blade saw and
cut precise notches directly into the gunite,
Yes, you could also make a wide cut, as you

would with a typical spillover detail, and
build up the notches with mortar, but I
prefer cutting the channels into the gunite
itself because it gives me much greater con-
trol over the dimension of the channels.

Once the cutting is done, [ apply sever-
al coats of Thoroseal and tile the insides of
the channels before setting a piece of slate
or stainless steel on top of the completed
spillways. Atop this plate, I place whatev-
er finish material has been selected — cop-
ing stones, tile, poured-in-place concrete
or whatever else the plans specify.

That all sounds simple —and it really can
be — but there are a couple of things you
need to consider. For one thing, I place tile
inside the spillways, so my dimensions in
cutting the channels need to be planned
with the specific tile size in mind.

When the face of the dam wall is tiled
in a stacked pattern, | also arrange the
spillways so that they align with the grout
lines of the rest of the tile. Some would
say that this is foo detailed, but 1 see it as
part of the discipline required not only to

DhSE ENGINEERS DO THE SPECTACULAR EVERY DAY.

UNPARALLELED FOUNTAIN TECHNOLOGY
1-800-365-3880 WWW.OASEPUMPS.COM

OASE

do the job the right way, but also to make
the effect visually seamless within the
overall design.

Because the idea is to aceentuate the ap-
pearance rather than disrupt it, I strong-
ly believe that it’s critical to pay close at-
tention to details at this level. And when
you're talking about creating physical di-
mensions of the watershape based on tile
size, that means you've got to be planning
for the effect from the first stages of the
design process. This is not an effect that
should be added as an afterthought!

There's one more key to making this
effect work: At the point where the wa-
ter spills out into the pool, you need to
extend the three pieces of tile — vertical
and horizontal —a fraction of an inch out
from the wall and angle them back ever
so slightly so that the water spills away
from the dam wall. Without that tiny bit
of clearance, the water will cling to the
wall and dribble down the face of the tile,
And because a small portion of the tile is
essentially cantilevered out of the face of

PLASTER
PROBLEMS?

www.gemstonepools.com

FOR PLASTER
SOLUTIONS

DESIGH TEﬂIPlﬂT &
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the wall, you have to pay attention to the
way the tile is finished on the sides.

If you try to do this in a haphazard way
with the wrong materials, the result will
stick out like a sore thumb and ruin the
visual effect.

The Big Picture

If you grasp the design concept behind
these spillways and use them in the right
kinds of projects, their performance fi-
nally boils down to zero-tolerance con-
struction and proper hydraulics. In oth-
er words, if you don't have control of these
technical skills, I'd set this concept aside
until you do because the effect won't work
as advertised and your client will be dis-
appointed rather than thrilled.

And believe me, this is a look that bowls
my clients over, even more than some of
the touches that are much more difficult
toachieve. Remember: We work in what
is primarily a visual medium (that’s one
of the reasons I call my company David
Tisherman's Visuals), and these kinds of

details make a real difference.

To be sure, the reasons for excitement
vary a little from client to client and
from site to site, but I think it's fair to
generalize a bit and say that these small
streams of water offer the viewer an at-
tractive alternative to the gush of water
that's found on way too many spa-to-
pool transitions.

In a literal sense, this is an example of
how you can shape water to achieve a de-
sired effect. The bottom line is that these
streams are delicate, beautiful and, when
properly proportioned to their surround-
ings, can make all the difference. [

David Tisherman operates David Tishermant
Visuals, a design and construction firm based
in Manhattan Beach, Calif,, with offices in
Martton, NJ. He is cofounder and prindple
irstructor for Genesis 3, A Design Group, wihich
offers education aimed at top-ofthedine per-
formance in aquistic design and Construction.

Balance and Symmetry

O recn O

WATER GARDEN UNERS
Lighting Electrical
. - Wholesale Only

Flexible PVC 20 & 30 Mil
EPDM Liners 45 Mil
Standard & Custom
Sizes Available

9342 W. Reno
Oklahoma City, Ok. 73127

TEL:(800)444-7755
Fax:(405)787-3211

Drains

SprayJats

=14

WE'LL HELP YOU FIND THE RIGHT
PART RIGHT NOW.

Place your order directly from the  fountain parts. Search our catalog

manufacturer, Choose from one  on-line or call 1-800-539-8858.

of the largest selections of quality www.crystalfountains.com

Crystal Fountains

Water Feature Solutions
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straight-line symmetry as well as balanced sets of same- or dii- |
ferentsize spillways. | always strive for srong visual appeal,
and the key 1o reaching that goal & thinking things through and. |
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Do you want to be the best?
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Genesis 3 Advanced-Level Drawing School

Join Genesis 3 co-founder and principal instruc-
tor David Tisherman for an intensive, week-long,
college-level course that will show participants
what it really takes to develop top-flight drawing
and presentation skKills.
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March 10-16, 2002
Arizona State University
Phoenix, Arizona
Genesis Professional
Drawing School

Open to the first 30 applicants,
the school will cover rendered
flat plans in multiple presentation
formats, markers, vegetation,
surface materials, water effects,
elevations and color perspective
rendering. Developed at the
request of graduates of Genesis
3’s Level I and Level II schools,
this brand-new program is based
on professional-level drawing
courses Tisherman taught at
UCLA for 12 years. He'll intro-
duce students to the tools, media
and techniques used by architects
and engineers to develop beauti-
ful, persuasive presentations —
and communicate clearly with
clients and subcontractors at the
job site.

Cost (including all drawing
materials and media): $5,950.00

For more information, contact the Genesis 3
office, toll-free, at (877) 513-5800
— or visit our website: www.genesis3.com
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Genesis 3 Schedule, Winter 2002

This winter, David Tisherman, Skip Phillips
and Brian Van Bower are hosting two very
special Genesis 3 events: The groups first-
ever Pond School and the latest in the series
of increasingly popular Level I Schools.

January 17-20, 2002
Miami, Florida
Genesis Pond School

Rescheduled for

September 2002

An in-depth exploration of the art and science

of pond design, this program begins with an
inspirational look at history by renowned
designer Anthony Archer-Wills before moving

on to discussions of practical issues of
ecosystem management and biological

filtration led by David Duensing of Pond Supplies
of America. Open to all applicants,

the course also features presentations on plants,
water quality and the care and feeding of fish.

~

,
N

February 13-17
Morro Bay, California
Genesis Level I School

The flagship school in the Genesis 3 program, this
school focuses on design, engineering and con-
struction of watershapes, drawing techniques and
the Genesis 3 philosophy. Open to all applicants,
this is the access point to advanced Genesis Family
programs and demonstrates what it takes to operate
at the highest level of expertise — including up-close
and personal familiarity with the lifestyles of high-
end clients.

=

For more information, contact the Genesis 3 office, toll-free, at (877) 513-5800
— or visit our website: www.genesis3.com
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The Crown Jewel of Californias central coast, Hearst Castle
is among the most public of all ‘private’ residences on the
planet. Its Neptune and Roman pools are among the most
photographed, published and familiar watershapes in the
world — so prominent that the estates brilliant fountains sim-
ply don't get their due. Here, designer and builder Skip
Phillips shifts the emphasis a bit, paying tribute to all of Hearst
Castles watershapes, drop by drop.

Visiting

Hearst Castle

is an experience
that sticks with you.

Long before I became a
watershape designer, | know

that my childhood visits to this

hilltop in Central California in-

n C a n e spired and affected my thinking about
art and architecture and the creative use

of space long before I had any professional in-

terest in those subjects.

‘ Every time I go — which is as often as I can— 'm
impressed by a collection of art and architecture so rich

and varied that I always find something new.
For years, I've been amazed by the castle’s two pools and their
beautiful details, incredible tile and classic style. More recently,
however, I've started paying closer attention to the other ways in which
water is used on the property —and my appreciation for what 'm seeing

grows every time I stop by.
By Skip Phillips
A Bit of History
William Randolph Hearst inherited the 250,000-acre ranch on which the castle was
built from his mother, Phoebe Apperson Hearst, in 1919. The remote property hadn’t seen
much development to that point, but he soon began transforming it into a monument to
American ambition and his passion for collecting and displaying art.
The majority of the complex was completed by 1947, although construction continued until
Hearst’s death several years later. While he lived, the castle played host to the rich and famous and
was, among other things, the inspiration for Xanadu in Orson Welles’ classic film, Citizen Kane. It may be
gaudy to some and over the top to others, but even its critics regard Hearst Castle as one of the greatest achieve-
ments in American architecture of the 20th Century.
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Designed by architect Julia Morgan in
collaboration with Hearst, the estate’s
structures and landscaping sprawl over
127 acres dotted with gardens, terraces,
walkways and watershapes — and near-
ly every square foot has something worth
seeing, from great architecture and huge
art pieces to beautiful grounds and spec-
tacular views.

In my case, however, thoughts about
the place begin and usually end these days
with the castle’s spectacular and sublime
uses of water.

It’s no surprise to me that tours of
Hearst Castle also begin and end with
water: Guides organize visitors at the foot
of stairways decorated by small fountains
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and, depending on which tour you take,
lead you first to the outdoor Neptune
pool while saving the spectacular indoor
Roman Pool for the grand finale.

These familiar pools are unrivaled in
their beauty, but the castle’s other water-
shapes deserve attention, too, for the ways

—

e,
S
" -

in which each defines its special space with
the cool, soft sounds of flowing water.
These fountains were assembled using
statuary and architectural details Hearst
gathered in his travels around the world.
No two compositions are alike, and what
strikes me is that all the water effects,

Given the surroundings, you'd almost expect

Versailles-like geysers, but what you get are careful,

slow-flowing, tasteful waterfeatures that offer gentle,

soothing, sophisticated commentaries on their sculptures.

WATERSHAPES - JANUARY 2002




The statuary incorporated into
many of the Hearst Castle wa-
tershapes reflects the eclectic
tastes of the man who col-
lected them. The Grecian Pan
Fountain (A) graces the es-
planade between the Casa del
Mar and Casa del Sol guest-
houses. The Byzantine Lion
Fountain (B), with its rich red
Verona marble, offers a dra-
matic touch to the sweeping
stairway behind the Casa del
Sol guesthouse. And among
the oldest artifacts found in the
entire facility are the black gran-
ite Egyptian sculptures of the
Sekhmet Fountain (C), whose
components date back as far
as 1600 B.C.
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The incorporation of water into key transi-
tion points is a hallmark of spaces scattered
around the estate. The fountain simply
known as “Girls with Dove,” sculpted in
about 1929 by Gilbert Privat, serves as a start-
ing point for one of the facilitys several tours
(D), while another Privat piece, known as
“Girls with Goat” (circa 1924), has been in-
stalled in a sinuous outdoor stairway (E).

though interesting, aren’t what youd call
dramatic. Instead, I'd call them modest
and understated.

Given the surroundings, you'd almost
expect Versailles-like geysers, but what
you get are careful, slow-flowing, tasteful
waterfeatures that offer gentle, soothing,
sophisticated commentaries on their
sculptures. It’s not like being in a muse-
um at all: The sounds and gentle flows
produce supremely inviting spaces, and I
can only imagine that Morgan and Hearst
knew exactly how much more inviting
these spaces and pieces would become
through the addition of water.

Professional Props

The casual visitor might not see how
important a role water plays around the
estate, but for the watershaper, Hearst
Castle is a sensory feast that serves up a
dizzying array of styles, influences and
artistic statements.

Each time I go — and I’ve been there
10 times in the past few years — I find
new ideas that I can translate to my own
projects. True, not many of my clients

The casual visitor might
not see how important a
role water plays around
the estate, but for the
watershaper, Hearst Castle
is a sensory feast that
serves up a dizzying array
of styles, influences and
artistic statements.
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| think it’s fair to say that the development of modern
swimming pools for homes and resorts around the world
can trace its development right back to Morgan, Hearst

and this castle.

will be carting home 3,000-year-old
Egyptian sculptures for me to set up as
fountain art; even so, visiting Hearst
Castle inspires me to consider possibil-
ities that run well beyond my usual
frame of reference with respect to ma-
terials of construction, the interplay of
water and art and the use of water to
make its own subtle statements.

It’s for these reasons that my Genesis 3
partners and I take students in our Level
I course to Hearst Castle as part of their
studies. Aswe walk the grounds and talk
about this or that detail or some bit of tile
work or a particularly nice use of statu-
ary, the usual comments run toward how
much farther we all have to go to reach

46

this level of design excellence, craftsman-
ship and sheer quality.

Given the prominence Hearst Castle
had among all the most influential per-
sonalities of its generation, there’s ab-
solutely no doubt in my mind that this
one facility has influenced and inspired
swimming-pool and fountain construc-
tion globally through all of its 60 years.
In fact, I think it’s fair to say that the de-
velopment of modern swimming pools
for homes and resorts around the world
can trace its development right back to
Morgan, Hearst and this castle.

It’s a creative incubator of the highest
order, and that’s what keeps me going
back for more.
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As dazzling as everything about Hearst Castle can be, nothing quite prepares the
visitor for the two swimming pools: the outdoor Neptune Pool and the indoor
Roman Pool. From the drama and grace of the Birth of Venus in the spillway of
the Neptune Pool to the amazing diving platform high above the Roman Pool, Mr.
Hearsts friends and business associates — not to mention modern visitors — are treat-
ed to watershaping of the highest and most opulent order.
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Some objects or settings have a unique ability to capture the
mood and essence of atime and place. The swimming pool
at the Raleigh Hotel in Miami is one of them, a reflection of the
lifestyle that has for generations made South Florida a mag-
net for starlets and stargozers dlike. Here, watershape designer
and builder Brian Van Bower pays tribute to this classic - one
of the most beautiful swimming pools ever built.

By Brian Van Bower

WATERSHAPES * JANUARY 2002

builtata
time and place when “grand” was in
fashion in so many ways. Ever since
1940, when the Raleigh Hotel and its
beautiful swimming pool opened to the
public for the first time, the establish-
ment has made a statement about the
sun-drenched glory of a prime South
Florida location as well as the glamour
of an era gone by.

Designed and built by renowned ar-
chitect L. Murray Dixon, the hotel and
pool are located in South Beach, Miami’s
famed Art Deco district. The pool’s cur-
vaceous shape and modern styling re-
flected the hotel’s architecture and the
aspirations of the times. As the *40s wore
on, it would become a swimming pool
that was perfectly in sync with the world
around it.

When Miami boomed in the years fol-
lowing World War II, the hotel did, too.
Vacationers and snowbirds from the
great cities of the Northeast arrived in
droves, looking for a new kind of ex-
citement and an entirely different sort
of glamour of the kind that featured the
outdoor lifestyle, bright colors, bathing
beauties and frosty drinks served up
from poolside cabanas.

When they arrived at The Raleigh, no
doubt many were sure they had found ex-
actly what they were after.

fl Summer Place

From the start, The Raleigh carried an
aura of sophistication and celebrity.

The opening-night ball featured en-
tertainment by Martha Raye and was at-
tended by the area’s social elite. Legend
has it that Desi Arnez, an unknown local
drummer at the time, filled in on per-
cussion for a missing band member and
was “discovered” that night.

In the years that followed, Esther
Williams filmed many of her famous swim
scenes in the pool, which often hosted wa-
ter extravaganzas. Celebrities such as Jackie
Gleason and Arthur Godfrey became pool-
side regulars, along with countless less-
well-known pleasure seekers of the day.

There’s a good reason the pool attract-
ed all this attention: With its sweeping lines
and alowered deck area that mimicked the
pool’s distinctive, urn-like shape, it’s one
of the earliest pools I know of that was built
to make an artistic statement — one that is
just as relevant today as it ever was.

It’s also a powerful statement about the
role water plays in creating and defining
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\X’hen it opened in 1940, The Raleigh Hotel embodied the ultimate in glamour - from its Art Deco architecture (A) right
down to the unusual shape of its swimming pool (B). When installed, the pools water was held entirely within the main urn-
shaped vessel. A rehabilitation project undertaken about ten years ago flooded the deck immediately around the main pool
to create an extensive thermal ledge - and helped a restored classic keep up with the times (C).

an environment. In its heyday, the pool
was surrounded by cabanas and was the
center of a whole social scene. Regulars
rented cabanas on a seasonal basis and
practically lived by the pool —an opulent,
sexy lifestyle that became the envy of lit-
erally millions of visitors.

So powerful was this whole scene that
I'm convinced the pool at The Raleigh
was critical in driving demand for resi-
dential swimming pools up and down the
East Coast and probably beyond in the
decades that followed.

In a very real sense, The Raleigh sold a
lifestyle, a vision of entertainment and self-
indulgence that was embraced by middle-
class Americans in the last half of the 20th
Century. It’s no surprise that The Raleigh
pool went on to be mimicked countless
times at other hotels —and in swimming
pools that studded the backyards of
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wealthy Floridians and the faraway, star-
studded hills of Southern California.

Today, The Raleigh is still in the thick
of things — a focal point for local and even
national culture. Celebrity photogra-
phers Herb Ritts, Bruce Weber and Ellen
Von Unwerth often work poolside and
elsewhere on the highly stylized grounds,
and one of MTV’s music shows is filmed
poolside, as have been movies as varied
as “The Birdcage,” “Bad Boys” and “The
Versace Story.”

Decay and Rejuvenation

From the start, The Raleigh demon-
strated not only how much fun pools could
be, but how beautiful they could be as well.
In that respect, I liken it to the far more elab-
orate pools at Hearst Castle and the great
pools of resorts in Las Vegas and Hawaii.

It may not be the oldest, largest, most
elaborate or most famous hotel pool in
the United States, but The Raleigh pool
has a place in history as one that certain-
ly hit all the right notes at a time when

It's no surprise that The Raleigh pool went on to be mimicked countless
times at other hotels - and in swimming pools that studded the
backyards of wealthy Floridians and the faraway,

star-studded hills of Southern (alifornia.
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America was seeking a place to celebrate
the warm sensations of summer.

Of course, summers come to an end,
and there was a time when the sun truly
set on The Raleigh and its pool — and the
entire South Beach area. South Florida
changed a lot in the 1960s, and it didn’t
help that swimming pools were becom-
ing a whole lot more accessible to the
masses right through this time.

For years, South Beach was in sad
shape. Once-bustling restaurants and
clubs closed their doors, the neighbor-
hood declined and, as a lifetime resident
of Florida, I can remember being sad-
dened at seeing this once-dazzling area
fall to ruin before my eyes. By the late
1980s, the area had sunk to its lowest ebb.

The swimming pool at The Raleigh
was no exception. When I visited the
pool in 1990, it was in pretty sorry
shape. The decking had cracked, the
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blue tile was falling off and the sur-
rounding palm trees looked shabby and
tired. Just as the pool had reflected the
lively sensibilities of the 1940s, it had
now become an emblem of Miami’s
economic and cultural decline.

But this is America, and as the engines
of commerce gave rise to new South
Beach resorts, the opportunity to gener-
ate tourism dollars drove a real urban re-
naissance in Miami. A new owner took
over The Raleigh, and I was privileged to
be brought in to do some consulting on
the pool restoration. Finally, along with
other classic hotels including the Biltmore
and Delano hotels and numerous other
Art Deco buildings nearby, The Raleigh
was on its way back.

Badk to the Good Life

The idea with the pool was to restore it
to its former glory while updating it for

modern users and tastes. Aside from the

usual resurfacing, updates to plumbing
and equipment and rehabilitation of the
deck areas, the primary change made to
the pool was a dramatic reconfiguration
of the edge treatment.

The original design included a split-
level deck, the lower portion of which
echoed the pool’s shape. The decision
was made to submerge this lower deck
area as an extensive thermal shelf.

This area, which varies from 12 to 15
feet in width and from 2 to 15 inches in
depth, has produced a wonderful area for
lounging and sunbathing in the cool wa-
ter —an artistic and functional treat. The
lighting and landscaping also were up-
dated, and by the time a beautiful cas-
cading waterfeature had been added, a
classic pool had been returned to its for-
mer glory and then some.

The Raleigh reopened in 1991, and the
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pool is once again a hive of
activity abuzz with self-in-
dulgent patrons, bathing
beauties and star-gazers. It’s
a far more international crowd
than it was in the 40s — a suit-
able adaptation to the tides of
21st-century culture.

As a watershaper, The Raleigh
serves as a reminder of the her-
itage of classic watershapes with
which were surrounded in Florida
and elsewhere and continually in-
spires me to work creatively. I think
often of how unusual and dynamic
this pool must have seemed in those
days long before the era of custom back-
yard pools, of how enduring and com-
pelling its adventurous design has re-
mained — and of the satisfaction that
comes with rekindling that energy and
appeal in my own work.

'WATERSHAPES - JANUARY 2002

The Raleigh’s pool may not be the biggest or best, but it has always cap-
tured the South Florida spirit and helped to define water recreation and
a sense of poolside glamour for generations of visitors and guests. As this
selection of classic postcards reveals, bronzed bodies, sex appeal and the
water extravaganzas the hotel hosted were part of the phenomenon from
the start, but | can't help thinking that the pool itself, with its sinuous
shape, gorgeous symmetries and perfect seaside setting, had a lot to do
with creating the hotels success then — and its recent renaissance.
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balancing of plant ana
;f'. i stone, a layering of views, t/ae
9 uwse of perspective, a careful plottmg
of footpaths and the subtle use of water:
All these come together in Japanese gar-

dening, a form of expression that accounts

for many of the worlds moost beautiful and |
elegant man-made spaces. Among the fmedt
of these worky of art, says Douglas M.

Roth, publisher of The Journal of
Japanese Gardening, one stands
out: Katsura Rikyu.

Home to some™@
world’s greatest outdoor
spaces, Kyoto, Japan, is a gar-
den lover’s heaven. If you
make the trip, however, there
is one garden that stands above
all others — an aesthetic trea-
sure, a nature-inspired garden
masterpiece that is quite pos-
sibly the most beautiful place -
I've ever been.

Owned by the Japanese im-
perial family, Katsura Rikyu
(pronounced kah-tsu-rah ree-
kyu) is an estate in Western
Kyoto near the Katsura River.
Rikyu means “detached
palace,”but that translation is
a little misleading to English
speakers, because the estate
does not resemble a royal
palace in any way. Rather, it
is palatial only in a spiritual
sense, a space that embodies
the highest expressions of bal-
ance, harmony and elegance.

The entire Katsura estate
covers about 13 acres. The
. ¥ site includes a large, irregu-

larly shaped pond surround-
ed by man-made hills and
forested areas. Positioned
above the pond is the large
estate house, which boasts
beautiful views of the
grounds — each a living por-
trait. There are also five sep-
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arate teahouses, each with its own strate-
gic view, and several other buildings scat-
tered about the grounds.

ANl with Hietory

A winding path that encircles the pond
connects the entire site. Guests proceed
along this path to find themselves greet-
ed by numerous vistas that gracefully
evoke patterns seen in natural landscapes.

On the short walk around Katsura, you
experience views of a seaside beach, a
deep-water harbor, a dark forest and an
open grassy meadow. These areas have
all been carefully crafted by the hands of
skilled gardeners and have been beauti-
fully tended for centuries. So evocative is
the space that the garden has the feeling
of alarge, carefully composed landscape
painting — one you can walk through.

The natural beauty of the place is stun-
ning, literally eye-watering.

The estate was developed by a royal
prince and his son in the first half of the
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17th Century. Prince Toshihito, a younger
brother of the emperor Go-Yozei, had
plenty of free time and few (if any) roy-
al duties. Graced with an inquisitive
mind, he chose to immerse himself in the
study of traditional arts including paint-
ing, the tea ceremony and gardening. He
owned land in Western Kyoto, and it was
there in around 1616 that he began de-
veloping his vacation retreat.

The development of Katsura was a slow
process that stretched over half a centu-
ry. In this sense, it is a typical Japanese
garden, slowly evolving and becoming
more refined with each passing year.

The leading garden builder of the era
was a government minister named Kobori
Enshu. (Enshu was deeply involved the
tradition of the tea ceremony and is often
credited for extending the “tea aesthetic”
into the realms of residential design and
landscape gardening. For more about this,
see the sidebar on page 58.)

Many English-language books mistak-

enly state that Katsura

was created by Enshu, but

this was not the case. Enshu may

have played a minor, consulting role, but
it is Toshihito himself who deserves the lion’s
share of the credit for Katsura’s remarkable
design, which he guided carefully until his
death in 1629. At that point, Toshihito’s son,
Prince Noritada, continued to develop
Katsura until he, too, died in 1662.

Threshold of Greatnses

The relationship of Katsura to the tea
aesthetic is pivotal: The garden is con-
sidered a masterpiece not only for its peer-
less beauty, but also because it played a
key role in extending the tea aesthetic to
the residential living environment.

In that sense, Katsura is a threshold of
sorts: While the Japanese garden tradi-
tion is 1,000 years old (and extends
through several historical periods), I be-
lieve it can be divided into two major
epochs — before Katsura and affer it.
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The range of edge treatments at Katsura is awe-inspiring. The gardeners have worked
with stone materials ranging from pebbles to great boulders and with a variety of other ma-
terials in details that reward exploration of every single foot of the perimeter, both up close

and from across the water.

Some (but not all) researchers have im-
plied that pre-Katsura Japanese gardens
were associated with themes of religion,
superstition and power. That assumption
is probably misleading, but there is no
doubt that, affer Katsura, the gardening art
form made significant advances by incor-
porating and honoring the culture’s tea-
inspired traditions, which are by charac-
ter modest, secular and inspired by nature.

'WATERSHAPES - JANUARY 2002

In that sense, the beauty of Katsura lies
not in its grandeur, but in its refinement
of an idea and a set of ideals. So, even
though it was built by a prince, its main
cultural significance is that the principles
it embodied eventually found their way
into the homes and gardens of regular
Japanese citizens.

Katsura also stands at a historic divid-
ing line for Japan: The garden was de-

veloped at the dawn of the Edo Period,
which stretched from 1603 to 1867 and
represents the start of what is considered
the modern era in Japan.

Many of the hallmarks of what we all
recognize as “Japanese” gardens were de-
veloped or refined during this modern
period, including the characteristic uses
of stepping-stone paths, nobedan paving,
stone lanterns, bamboo fences, aestheti-
cally pruned trees, grassy foreground ar-
eas, water basins, the gogan (zig-zag) edg-
ing patterns, teahouse carpentry and the
sukiya style.

In many cases, these aesthetic conven-
tions did not originate at Katsura, but
many of them are strongly associated with
it. So if forced to pick just one thresh-
old where Japanese gardening shifted
from an ancient approach to the refined
tradition it now embodies, most experts
wouldn’t hesitate to choose Katsura.

A Magizal Watershape

The most prominent feature of
Katsura’s garden is its large pond. Visitors
universally appreciate its beauty, but few
understand what makes it so special. The
magic of the pond comes not from any
one feature or gimmick, but rather from
a combination of time-tested design prin-
ciples that create a convincing, naturalis-
tic effect that is at once elegant and rugged.

The pond has an extremely irregular
shape that is impossible to categorize —
something akin to a wildly drawn, cur-
sive figure eight with flourishing swirls
on each end. The shoreline weaves in and
out, creating vantage points that for the
most part reveal only one portion of the
water’s surface and shoreline at a time.

It truly does look different from every
angle: There are numerous islands, large
and small, scattered in various portions
of the lake. Dramatic peninsulas also jut
into the water, offering further variety
and dimension.

There are a variety of edge treatments,
as well. Stone plays a prominent role
here, and in fact Japanese garden ponds
are best known for their handsome rocky
shorelines. At Katsura, about half the
pond is edged in rocks. When properly
placed, stone can be a particularly con-
vincing edging material because it re-
sembles the banks of natural rivers, lakes
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Anyons 1or Tea?

It's a bit difficult for Westerners to grasp
all the subtleties, but it’s important to know
that all of Japan’s traditional arts, includ-
ing architecture and garden design, are
heavily influenced by chanoyu, the
Japanese tea ceremony.

At its most basic level, this tradition is
about sitting down with friends and fami-
ly and enjoying a cup of green tea. Butin
many respects, the tea ceremony is much
more than that: It's an entire philosophy
about how to conduct yourself and live in
harmony with the world.

In Japan, the tea ceremony is an orga-
nized ritual, with various schools and tra-
ditions in almost every town. Each pro-
motes a slightly different procedure about
where and how to enjoy tea— but all, how-
ever, emphasize qualities of peace, respect,
purity and honor. So powerful is its appeal
that, through the centuries, the ethics and
aesthetics of the tea ceremony have come
to dominate all aspects of traditional
Japanese culture.

When extended to the residential envi-
ronment in the time after Katsura Rikyu
was developed, the aesthetic manifests it-
self in unassuming but refined homes and
gardens.

Katsura itself is built in what is known
as the sukiyastyle. Hallmarks of this style
include integration of house and garden;
use of predominately natural materials;
slender, carefully proportioned wood el-
ements; elimination of ornamentation; and
the general suggestion of quiet elegance
with rustic overtones.

The Sukiya style originated with the tea
ceremony. A traditional tea garden is meant
to encourage guests to relax and respect
the beauty of the four seasons. As they
proceed through a tea garden from the en-
trance gate to the isolated tea area, guests
will, it is hoped, put aside any outside wor-
ries and enjoy the fullness of the moment.

Rather than making bold statements,
tea gardens encourage us to be humble
and appreciate the natural beauty of the
world and our essential oneness with it. At
Katsura, these transcendent sensations
sweep over you with a welcome ease.

-D.M.R.

58




The water is important at Katsura, but the whole of
the composition is to be savored, including delight-
fully varied treatments of footpaths and stepping
stones as well as distinctive garden structures and
teahouses. It's a process of controlling views and
access and perceptions — and focusing the visitor's
attention on the sublime moment at hand.

and seas where moving water has washed
away the soil to expose the stone.

Japanese gardeners carefully select the stones
they use in their designs. Much like artists
working with pigments, these artisans select
their materials with painstaking precision and
care, working with large boulders, tiny peb-
bles and every size between.

Most of the edge stone material breaks be-
low the waterline, creating the illusion that the
stone extends downward, deep into the earth.
Rather than looking deposited, such well-
placed stones look as though they have always
been there. And to avoid the “necklace” effect
of a uniform ring of rocks placed around the
water’s edge, Japanese gardeners employ a pat-
tern called gogan-ishigumi, a three-dimensional
pattern in which rocks are set in zigzags that
move up and down, and in and out.

Other edges around Katsura’s pond in-

clude an elegant cobble beach, wooden
posts, stone retaining walls, and several
areas that display the (difficult to exe-
cute!) turf/water knife-edge. In some
spots, trees and shrubbery have been
trained to hang over the water’s
edge, adding an extra dimension of

depth and texture.

All of these different treat-
ments combine with the irreg-
ular shape to create unending
visual interest and a feeling of
richness that cannot be achieved

WATERSHAPES - JANUARY 2002
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The gracefulness and delicacy of the gardeners’ grand design at Katsura radiates in every view of the es-
tate — at water level, at elevations, through trees, no matter which way you look; you consume a visual feast
that satisfies without going too far. And this sense of balance, harmony and peacefulness has been of ser-

vice to visitors for nearly 400 years.
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with the use of any singular, homogenous edge treatment.

A Continuing Gtory
Japanese gardens are meant to endure for the ages, ever
changing beneath the learned hands of the artists who tend
these refined spaces. Katsura is a supreme expression of this

living art form.
Whole books have been written about Katsura, and there’s
much more to say than can be contained in this brief ap-
preciation. We could talk about the estate’s architec-
ture, for example, and how the garden is also designed
to be viewed from inside the residence and teahouses.
We could talk about the path and bridge treat-
ments, or the exquisite palette of plantings that
grace the grounds in their verdant beauty.
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For all that, it’s important to remember that Katsura’s sig-
nificance relies not on words like “biggest” or “grandest,” but
instead floats gently upon the aesthetic ideals of balance, har-
mony; refined elegance and human scale. It is a princely retreat,
but not a grand castle; above all, it’s a magical place where hum-
ble wooden structures stand in place of golden or marble foun-
tains — a place where ambition and bold statements found so
often in Western cultures are set aside in favor of enlightened
emphasis on human sensory needs and natural beauty.

For anyone designing with water, plants, or hardscape, Japan
is a wonderful place to study some of the oldest and grandest
traditions of design on the planet. Katsura stands apart even
in this heady environment, succeeding in reaching the level of
the world’s most respected fine art.

Katsura is indeed a masterpiece.




The following information has been provided to WaterShapes by product suppliers. To find out

= how to contact these mm_mm:cs, look ﬁ]r the Product Ir!ﬁ:rm.:n':'cm Card located on page 66,

Fossi. MARBLES THREE-PHASE MOTORS

Circle 100 on Reader Service Card Circlel 01 on Reader Service Card

EMERSON MOTORS has infroduced a line
of three-phase motors for usa with a wide
range of compatible pumps on inground
pools and spas in large-scale residential
and commercial applications. Available in
models from 1/2 to 3 hp, the C-face mo-
tors are designed for easy impeller as-
sembly or disassembly and feature a large shell diameter for cooler operat-
ing temperatures and longer service life. Emerson Motors, St. Louis, MO.

MAISON SIJILMASSA imports and distributes a fos-
sil marble found only in Erfoud, Morocco. The mar-
ble comes in five colors — black, deep red, dark gray,
o brown and medium gray — and is embedded
§ throughout with fossilized orthoceras and am-
monites that date back 65 million years. The prod-
uct can be supplied as tiles, slabs or quarry blocks in standard or cut-to-
size dimensions. Maison Sijilmassa, Brooklyn, NY.
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TrRenCHING RIG

Circle 102 on Reader Service Card

= ‘ CHARLES MACHINE WORKS manufactures
a4 | e Ditcn Witch 370000 trenche. Designed
& B toinstalla variety of buried utiites, the new
model features a diesel-driven power plant
that provides 50 hp at 2,800 governed rpm.
Options include centerline and dual-posi-
tion trenchers, a vibratory plow, a combo trencher/plow, a saw and two
front-mounted utility backhoes. Charles Machine Works, Perry, OK.

CoONCRETE PRODUCTS AND SERVICES

Circle 103 on Reader Service Card

WALISAL TILE has released a brochure highlight-
ing its concrete-manufacturing capabilities and de-
signfinstallation services. The eight-page, full-col-
or booklet describes the company, its in-house staff
of artists and designers, its capabilities in creating
molds for custom concrete shapes and the manu-
facturing and shipping operations that take its con-
crete fabrications from the drawing board to the job
site. Wausau Tile, Wausau, W,
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Water Features
Artificial Rocks
Landscaping
Pool Coatings?
The

POND ¢ LAKE LINERS CARE?[%%EI{EHMP

- (USTOM FABRICATED PANELS UP TO 25,000 5F
- Puastic & Russen Pown Linens

- |WsTaLLaTION & SupEevision

- Eroston (onteor & SoiL awo Tuer Reinrorcenent « \Variable

Spaed_
‘%ealeﬁd %eann 5
; Sas * Simple ration
(ovoeapo:  Boo-524-8672 .-1 " anpMainFt‘:nance
lous: B86-546-14641 ’ WWW.COLORADOLINIKG.LOM * Increased Capadity
So. Dusor:  Boo-661-2201 -

Cuvome:  By7-578-5000 ﬁi’mm&" Lininngg

AR ERARA NY

Box 327 - Port Clinton, OH 43452
Q“'*M’ inc 418-T32-2611 fax 418-T34-2628

Circle 5 on Poslage Free Card Circle 20 on Postage Free Card
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ucing Another Bright Idea From Mortex Manufacturing
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QUARTZ-AGGREGATE
PooL FINISH
Circle 104 on Reader Service Card

s SGM offers Diamond Brite,
a durable, comfortable,
easy-to-maintain finish for
pools. The product com-
bines natural quartz aggre-
gates, polymer-modified

I.IGHTING FORM SYS'IEM

Beautiful nghhng. - Permanenﬂy

Finally you dont have to

cement and non-fading col- choose between fiber, .S
or aggregates in 18 colors. The polymer-modi- optic lighting or o poo
fied cement increases hardness, improves bond- cover. With the Glow-Rite

System you con have both.
Tha GlaW-Rife™ System Is

| ing and reduces water penetration. The result is
afinish that stands up to the harshest pool chem-
icals and resists permanent staining. SGM,
Pompano Beach, FL. the only perimatar pool e

lighting systam 1'h:|t I

-

visible'above an uufomnhc
CHECK VALVES poal cover. _,.,--'"

Circle 105 on Reader Service Card

v Mortex Manufacturing Co., Inc.
VALTERRA PROD- / 1818 W. Price Street ® Tucson, AZ 85705
UCTS offers check [520) AB7-2631 m fox (520) 293-BAA4
valves for use where I'Iﬂ'llm foll free (BOO) 338-3225 m www.mortex.com

backflow is not de- Circle 50 on Postage Free Card
sired — with spas, van-
ishing-edge details, waterfalls and a range of
other waterfeatures. Available in 1-1/4-,1-1/2- - -
and 2-in. configurations in spring or swing form, Superior Enzyme Maintenance
the products are available in white or clear PVC. for POOLS & SPAS

Valterra Products, Mission Hills, CA. All Natural Enzymes
Highest Quality for less $

IPS Enzymes Inc.

Call for a distributor near you... )
(262) 878-0995 IPS ENZYMES

Circle 106 on Reader Service Card

DESIGN IMAGING
GROUP offers Quote,
a software system in-
tended to ease the
process of pool or
landscape design by
enabling the user to
automate the assembly of bids and bills of mate-
rials. The system generates running totals for
specified materials for maximum flexibility. Quotes
can then be faxed or e-mailed — or printed to plain
paper or letterhead. Design Imaging Group,
Holtsville, NY.

Circle 25 on Postage Free Card
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PonD EQUIPMENT AND SERVICES LIGHTING EDUCATION

Circle 107 on Reader Service Card Circle 108 on Reader Service Card

ADVANCED AQUACULTURE SYSTEMS specializes COOPER LIGHTING has opened Source, a new
in the design of pond and waterfeature systems. lighting-training center that features nine ap-
Since 1984, the company has developed many pro- plication areas, seven showrooms, an audito-
priety products and designs, including maintenance- rium and a technology lab designed to host |
free Aquacubes and Perma-Bead media as well as hands-on classes taught by certified lighting
hundreds of other dependable components. The consultants. Able to accommodate up to 5,000
company also offers design and technical-support students annually, the center will cover land-
services for all projects. Advanced Aquaculture scape fighting and exterior ighting design and

Systems, Brandon, FL. much more. Cooper Lighting, Peachtrae City, GA.
------------------------------------ |
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BONDING AGENT AND ADMIXTURE VALVES FOR IN-FLOOR CLEANING

Circle 110 on Reader Service Card

Circle 109 on Reader Service Card

W.R. MEADOWS has introduced Sealtight Acry-
Lok, an acrylic polymer latex admixture and bond-
ing agent. Used as an admixture in repairs, the prod-
uct increases the flexural strength, durability and
freeze/thaw tolerance of Portland cement compo-
gitions. As a bonding agent, the product enhances
the bond between existing concrete and freshly
placed repairs. W.R. Meadows, Hampshire, IL.

A & AMFG, offers the new Tsunami line of water-actuated valves for its
QuikClean and MagnaSwesp in-floor cleaning and circulation systems.
Available in four models including a true 2-in. model, the new valves
feature increased flows, speed and pause controls, lifetime wamranties
and guaranteed pressure-safe operation, The units have no internal or
external screens and require no routing maintenance. A & A Mig.,
Phoenix, AZ.

o

Does your pool feel mfed‘?

"

Coverstar autornatic pool covers provide
modesty that's safe, reliable, innovative,
and easy to put on...or take off. It's
also easy to install. Choose from a large
variety of styles and colors made from
our custom fabrics that ship within 48
hours. Plus, we do custom tailoring.

restaurants, hotel lobbies, theatrical
presentations, fountains, waterfalls, theme
| parks and rain forests. Fog is created by
' Mmmmmm
icrahed for e agaluet orifice weak

ATOMIZING
SYSTEMS INC

Miulaciurers

1 Hollywood Avenua = Ho-Ho-Kus, NJ 07423-1433
| Phone: 201-447-1222 = Fax: 201-447-6932

| Website: www.coldiog.com = emall: engineering @ coldfog.com 800.617.SAVE 800.617.7283
| www.coverstar.com

Circle 15 on Postage Free Card Cirele 11 on Postage Free Card
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PooL SYSTEmM BROCHURE

Circle | 1] on Reader Service Card

PENTAIR POOL PRODUCTS
has released a new, multi-
panel brochure describing
products in its full line of
aquipment for residential
pools and spas. Coverage
includes the company's
WhisperFlo pumps, Clean &
Clear Plus filters, Kreepy
Krauly automatic pool clean-
ers, MiniMax heaters, SAm

- and SAL lighting systems,
FiberWorks fiberoptic lighting, Compool controls
and more. Pentair Pool Products, Sanford, NC. d : IRE - ' ey

RELIABLE CHEMISTRY CONTROLLERS FOR
pH, ORP. CHLORINE & BROMINE,

Count on our Series 300 Chemistry Controflers (o give vour customers orystal
clear water 24 hours a day! Precision electronics and rugeed construction ensure
hassle-free operation — so You can senvice more accounts, with less effort

For 4 free catalog call (800) 355-7663 today!

R rm— 1" II‘ "1-.'1"1
e : .. Ai‘“‘ -?. 1..+-\.-_
. i oW~ —— KRUGER
ey - — - & ECKELS

ExXPOSED AGGREGATE FINISHES

Circle 112 on Reader Service Card

b L -

BRJ FLORIDA STUCCO offers LN i e
. Horida Gem in six standard 1406 E. Wilshire Ave., Santa Ana,CA 92705 = (714)547-5165 = Fax(714)547-2000
colors. These exposed-ag-
gregate finishes are almost
1 indestructible, providing a
slip-resistant, colorfast in-
CCUEETEETTEE Turn Nightmare Pools Into Dream Pools.
residential and commercial pools. The product,
which comes with a five-year warranty, ks applied
using traditional plastering techniques; accent ag-
gregates or “jewels” can be added to customize
any project. Florida Stuceo, Boca Raton, FL.

Circle 27 on Postage Free Card

Hw'[)l'q'L' o
Leisure Flooring
The Floaring of the Fulure — Here Today
Highly slip-resistant RecDeck offers a
reshient. durable, colorfast, affordable, totally
watertight, and low-maintenance solution

MoDULAR CARTRIDGE FILTERS

to your pool area of recreational flooring
problems. RecDeck is also perfect for aero-

Circle |13 on Reader Service Card

WET INSTITUTE offers the
Modufilter System, a line of
compact, high-efficiency fil-
ters designed to simplity pool

bic foors, locker room and EYT aris

CHOOIY S
PVC Pool Shells
Never Paint Your Pool Again!

Poual renovation or new construction

care and operation. Balanced
flow design and deep-pleat-
ed cartridges save time and
money with longer filter cy-
cles, while a pump mount-
ed beneath the insulated fil-
ter skirt virtually eliminates

noise. Units are available in sizes up to 400 sq
ft. and feature 2-in. plumbing. WET Institute,

Continued on page 69
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membranes designed to make pool
interiors watertight, slip resistant and
dramatically reduce pool maintenance
Completely eliminates electrolysis in

Aluminum poals,

Call 800.783.7005 for your free samples today.

We Fix Old Pools ARS. Inc.
q 2825 E 55th Place
@ Indianapolis, IN 46220

© 1990-96

and Decks!

WWW.renosys.com

Circle 21 on Postage Free Caro
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Fountains for Pools (pg 69) OF INTEREST INDEX:
Gemstone Pool Surfaces (pg. 34) 100 Maison Sijilmassa (pg. 62)
Genesis 3 Drawing School (pg. 38) 101 Emerson Motors (pg. 62)
Genesis 3 Winter 2002 Programs (pg.39) 102 Charles Machine Works (pg. 62)
Grate Technologies (pg.9) 103 Wausau Tile (pg. 62)
Hadco (pg.15) 104 SGM (pg. 63)
IPS Enzymes (pg. 63) 105 Valterra Products (pg. 63)
Inter-Fab (pg. 27) 106 Design Imaging Group (pg. 63)
Ironsmith (pg. 37) 107 Advanced Aquaculture Systems (pg. 64)
Jaclcs Magic Products (pg- 8) 108 Cooper Lighting (pg. 64)
Jacuzzi Bros. (pg. 2) 109 W.R. Meadows (pg. 64)
Kruger & Eckles (pg. 65) 110 A &A Mfg. (pg. 64)
Macalite Equipment (pg. 18) 111 Pentair Pool Products (pg. 65)
Manufacturers Marketing Group (pg. 72) 112 Florida Stucco (pg. 65)
Mortex Mfg. Co. (pg. 63) 113 WET Institute (pg. 65)
Nathan Kimmel Co. (pg. 37) 114 Mortex Mfg. (pg. 69)
National Pool Tile (pg.71) 115 Haddonstone (USA) Ltd. (pg. 69)
NESPA (pg. 35) 116 Aquascape Designs (pg. 69)
NSPI Region III (pg. 67) 117 Innovative Pool Products (pg. 70)
Oase Consumer Division (pg. 23) 118 Granite Construction Co. (pg.70)
Oase Pumps (pg. 34) 119 ClearWater Enviro Technologies (pg. 70)
Pacific Clay Products (pg. 12) 120 Caterpillar (pg.70)
Pem Fountains (pg. 25) 121 ‘Waterway Plastics (pg.71)
Pentair Pool Products (pg. 11) 122 Crystal Fountains (pg.71)
Pond Supplies of America (pg.70) 123 Clear-Tech Automation (pg.71)
Praher Valves (pg. 24) 124 Water Quality Management (pg. 72)
Quaker Plastic (pg. 10) 125 Paramount Pool & Spa Systems (pg. 72)
Quikspray (pg. 62) 126 G.H. Stenner Co. (pg.72)
Regal Plastics (pg. 36) 127 Eco-Matic (pg.72)
RenoSys (pg. 65)
Roman Fountains (pg. 17)
Safe Guard Surfacing (pg. 70)
Spray Force Mfg. (pg.29)
Sta-Rite Industries (pg. 76)
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REGION IIl NSPI

for an invitation to exhibit cal

in Region
out of Region

limited space available

m.reginna.org
Cxpericnce the
Art of Astonishment
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« Ease of Instaliation

901 South Third Streel « Forl Pierce, FL 34950
Toll Free: 877-777-1393
Phone: 561-468-8453
www.arlislryinmosaics.com
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Continued from page 65

CrACK-CONTROL SYSTEM

Circle | 14 on Reader Service Card

MORTEX MFG. sup-
plies a joint system
for control of cracks
in concrete decks.
The system includes
control joints in five

colors (white, fan,
marble, charcoal and gray); expansion base in
white; and a range of nose, flair and French caps
in five colors to finish off cantilevered edges.
Made with specially formulated, high-impact
PVC, the system resists weathering, acids, chio-
rine and more, Mortex Mig., Tucson, AZ

Low-ProOFiLE
GARDEN FOUNTAINS

Circle |15 on Reader Service Card

HADDONSTONE
(USA) LTD. offers
two  low-profile
fountains as part of
its Arcadian line of
garden features.
The ammonite and
lotus-flower foun-

tains stand less than 6-in. tall and provide a so-
phisticated accent in various garden settings.
Both models include pumps and pebble pools
and are available in two colors: slate/gray or
coade/brown.  Haddonstone (USA) L.,
Beflmawr, N..

Proressional PoND KiTs

Circle | 16 on Reader Service Card

ADUASCAPE DESIGNS
offers a 24-page cata-
log designed to give
professionals all the in-
formation they need to

tain clear, functional
ponds. Products cov-
ered in the catalog include complete pond kits
in stzes ranging from 4-by-6 to 11-by-16 feet, me-
chanical and biological filters, pumps, liners, un-
dertayments, plumbing, installation tools and train-
ing materials. Aguascape Designs, Batavia, IL.

WATERSHAPES - January 2002

AQUASCOPE

SIZES AVAILABLE
FOR 8" to 108" OF
WATER DEPTH.

b 4 fountains for pools

.‘ 18300 Oxnard Street - Tarzana, CA 91356 Ph. (818) 345-6955 - Fax (818) 3451507

Circle 13 on Postage Free Card

Advanced Interior Finish Produets
You Build the Best — Offer the Best

Loviversal While Ceneni
Pre-blended white cement with added pog-
golans  that strengthen cement by combining
with caleium h'!llh"\.l.ill'. the “weakest link™ in
plaster. Helping 1o eliminate many of the
problems with wday's interior finishies

Recommend These Products To
Your Customer On Your Next Project

N copvernient ||||--l|||'1|4|\ni advanee sysiem with
w five-vear muomfscturers  warranty, Special
probvimers in Armoorooas ™ !|.u.| fimish completely
vount the marble aggregnte making the pool bess
prone i doeps |-'1|-r.|l.|r|1|-.: sLaiTis

8% Pure White for a truly sohite !r|m| finish

Compared o the other sands oo today’s mar- |

ket there is quite o difference on havwe thie ponl
will finizh oun

For additional information and sales literaiure, please call us

L -Aidd-=1"oes
A\ [l-.-.r.rlr|n:||1 .llil.“ri'll' I:|I|I| Wi ‘|l1'lifi!il"'-
developed 1w improve oday’s imteror finkshes
Increases strengili and durability, reduces efflo-
pescenon and ehembeal attack 1o the |-||.|-'I|'|

UNIVERSAL WHITE CEMENT CO.
1-800-860-6928

P.0. Box 0579 » Glendale, Az » 85311-0579
www.universalcement.com

Circle 67 on Postage Free Card
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Circle 117 on Reader Service Card

INNOVATIVE POOL PRODUCTS manufactures
Smart Touch, an automation system for the control
of five basic pool'spa functions and up to 13 awxil-
iary home-automation tasks. The units, which come
in four formats for installation flexdbility, can be wired
from the equipment pad to an in-housa control pan-
el or connected via a network that uses the home's existing power lines.
Innovative Pool Products, Orange, CA.

Circle |19 on Reader Service Card

CLEARWATER ENVIRO TECHNOLOGIES offers
copper/silver ionization systems to reduce chio-

controllers release precise amounts of copper (to
P m kill algae) and silver (to kill bacteria and viruses)
‘!" f— into the water, The company makes 37 models
to handle bodies of water from a few hundred to

2.4 million gallons, ClearWater Enviro Technologies, Clearwater, FL
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fine usa in pools, spas, fountains and lakes. Digital !
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GrANITE PRODUCTS

Circle | 18 on Reader Service Card

GRANITE CONSTRUCTION CO. offers Califomia Gold
as an alternative o concrete or asphalt walkways,
courtyards, patios, fagades and walls. The com-
pany quarries accent boulders, wall rock, path and
track fines, ground covers and exposed aggregates | e o
from rich granite deposits in Monterey and the Santa 8
Cruz mountains for use in watershape, landscape
and hardscape designs. Granite Construction Co.,
Watsonville, CA.

HYDRAULIC EXCAVATOR

Circle 120 on Reader Service Card
CATERPILLAR has introduced the 307C and
307C SB (swing boom) excavators. Offering
improved control and operator comfort, the
new models also feature longer service inter-
vals and easier maintenance for greater cost
efficiency. Two booms, two sticks and five
buckets are available, and an optional offset boom allows for work out-
side of the tracks for work along walls, fences and other obstacles.
Caterpillar, Peoria, IL.

reate natures
music in your
own garden pond

Liners, pumps pond kits
& these patented products...

PuriFalls® Waterfall Filter

and PondSweep®© Sklmmer

Los Angeles, CA (877)772-7937

Chicago, IL (888)742-5772

Pittsburgh, PA (888)772-3278
www.pondsupplies.com

Circle 57 on Postage Free Card

aces give competitors a run for their .-
. Our shock-absorbant material is -

Circle 64 on Postage Free Card
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Circle 121 on Reader Service Card

WATERWAY PLASTICS
has introduced its Jumbo
Storm Jets. Available in
two styles — Jumbo Roto
and Jumbo Whirly — the
jets offer extra-large con-
struction while maintain-
ing adjustable water flow, and the roto model
dlso features an adjustable speed control,
Designed for easy through-wall installation, the
jets comse with five-scallop escutcheons and con-
tain two ball bearings for longer life. Waterway
Plastics, Oxnard, CA.

INTERACTIVE WATERFEATURES

Circle 122 on Reader Service Card

CRYSTAL FOUNTAINS
manufactures the NLF
saries of crown jets,
These cast-bronze
units are intended for
vandal-resistant use in
spray aprons for pub-
lic playgrounds, but
they also serve in res-
idential settings as a decorative feature for swim-
ming pools. They operate at a range of spray
heights (up to 6 1t.) and can cast water in spreads
of up to 144 in. Crystal Fountains, Concord,
Ontario, Canada.

In-LINE CHLORINATION

Circle 123 on Reader Service Card

CLEAR-TECH AUTOMATION
announces the redesign of its
AutoClear in-line chlorination
system for inground pools up
to 35,000 gallons. Each unit
now features an electrolytic
cell with a clear housing top
and a flow switch in the cell.
The self-cleaning cell s made for 2-in. plumbing,
50 there are no flow restrictions. The control sys-
tem has also been redesigned for energy efficiency,
Clear-Tech Automation, Pompano Beach, FL.

WATERSHAPES - January 2002
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Tiles showcased are Tuscany (4 deco designs and field in 2 colors) and
Borrego (pattern and field in 2 colors). i
For the largest selection of exciting tiles dtional

available, visit one of our 12 nation-
wide showrooms or call toll-free at
1-800-411-TILE for our latest brochure.

Pool Tile Gmgg

NN, A P P T T

www.nptgonline.com

Circle 4 on Postage Free Card

United Elchem Industries

11535 Reeder Road * Dallas, Texas 75229
Phone: 972-241-6601 * Toll Free: 888-671-7886 = FAX: 888-697-1974

“When Quality Counts”

Blue Plastic Pipe Cement Designed for
Pool & Spa Installation

* Suitable for wet conditions
* Immediate pressure testing
= No primer necessary (check local codes)

= Color fades to clear (in direct sunlight) clean neat
looking

» Suitable for flex to rigid pipe === ||

applications £

POOLTITE

FADET Bl dadnr

R POOL-TITE ALSO
oaoLs AVAILABLE
=% n bl IH Lu'v.U.C-

L

UH] PRIME TITEI
UNI-WELD PRIMERS & CLEANERS MEET L0-V.0.C. REQUIREMENTS

B
Circle 65 on Postage Free Card
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Circle 124 on Reader Service Card

Burlington, Ontario, Canada.

Circle 126 on Reader Service Card

G. H. STENNER CO. has announced a new program
designed to educate industry professionals about the
proper installation, service and application of the com-
pany’s ling of chemical feeders. Featuring Pumpy the
Cat, the program will promote the use of feeders that
feature patented mechanical controls and modular, per-
staltic designs that enhance reliability, convenience and

ease of service. G.H. Stenner Co., Jacksonville, FL.

WATER QUALITY MANAGEMENT offers the Menu
Management Approach, a comphete system for nat-
ural water purification. The three-part system re-
duces chiorine use with an oxidizer that rids the wa-
ter of non-living contaminants, lotions and oils; a
biostat that stops the growth of algae and bacteria;
and chiorine that is automatically dispensed at low
leveds as a back-up. Water Quality Management,

ettt ittt T LD LT L T E T R S et b bt D R Lt el b

Circle 125 on Reader Service Card

PARAMOUNT POOL & SPA SYSTEMS
has published an eight-page brochure |4
on its PCC 2000 in-floor cleaning sys-
tem. The system is custom-specified for
each pool configuration and is designed
to keep a pool healthy and clean with au-
tomatic (and virtually invisible) dirt and
debris removal. The pop-up nozzles come in eight colors and feature a
limited lifetime warranty. Paramount Pool & Spa Systems, Tempe, AL

Rotary GUNITE MACHINI

Circle 127 on Reader Service Card

ECO-MATIC offers an alternative to the use of
packaged chiorine through an electrolytic process
that converts common salt into sanitizing chio-
rine. The system controller is connected to the
same power source as the pool pump and regu-
lates the electrolytic cell to keep the water safe,
crystal clear and free of any bacteria, viruses or
algae — without any residues or unwanted by-products. Eco-Matic, Newport
Beach, CA.

EQUIPMENT ENCLOSURE

* Heavy Duty Construction
» Reinforced Fiberglass w/ Sump
* Sfainless Steel Hardware

* Gas Springs ASALABLE
e Lockable Lid  poxsrries <l
* Forced Air Ventilation
* Steel Support Legs

* Sizes from 2'x2'x2" to 6'x8'x6"

www.mmgfountainsplus.com

==
737.

tel: 561. 1613 + fax: 561.737.1830

Circle 31 on Postage Free Card

STANDPIPES

GENTLEMEN PREFER BRONZE
(AND GENTLEWOMEN TOO)

ﬂl“ll‘l" INLETS
. 4742 6630
CASCADE

DOLPHIN
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LIONS HEAD
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MISSING ANY?

We have limited supplies of most back issues in stock, so go ahead: Build your collection of
WaterShapes, the magazine for professionals who design, engineer and build with water.

February 1999 (Vol. 1, No. 1)
Tisherman on working in difficult soils; White on
edge treatments; Lacher on expansive soils.

April 1 Vol. :

Hopkins ‘ﬁsi g with large rocks; Hare on
basi%ﬂ)a s, Straub on shell curing.

June 1999 (Vol. 1, No. 3)

Phillips on water and decks; Parmelee & Schick
on soils and geology; Anderson on water sounds.

August 1999 (Vol. 1, No. 4)
Anderson on stream design; Adams on commu-
nity waterparks; Gutai on spa hydraulics.

October 1999 (Vol. 1, No. 5)
Holden on aquatic-design history; Mitovich on
dry-deck fountains; Tisherman on site geometry.

December 1999 (Vol. 1, No, 6)
Finley on Japanese gardens; a roundtable on pools
and landscape design; West on color rendering.

January 2000 (Vol. 2, No. 1)
Hart on designing for model homes; Zaretsky on
retaining walls; Chapman on hydrid pool finishes.

February 2000 (Vol. 2, No. 2)
Hersman on lighting design; Macaire on faux-rock
installations; Andrews on glass mosaics.

March 2000 (Vol. 2, No. 3)
L’Heureux on project management; Long on steel
cages; Forni on installing and maintaining lakes.

April/May 2000 (Vol. 2, No. 4
Schwartz on garden access; Anderson on stream-
beds; Nantz on watershapes and architecture.

June/July 2000 (Vol, 2, No. 5)
Holden on fountain-design history; Bibbero on

large stones; Anderson on making streams work.

August 2000 (Vol.
Tisherman ic shapes; Lucas on watershapes

for Wll(% Medley on the vertical axis.
September 2000 (Vol. 2, No. 7)

Davitt on designing for small spaces; Altvater on
the importance of aeration; Hetzner on sheet falls.

October 2000 (Vol. 2, No. 8)
Lampl on natural design; Anderson on finishing
streams; Rubenstein on kinetic water sculpture.

November/December 2000 (Vol. 2, No. 9)

March 2001 (Vol. 3, No. 2)
Moneta & Farley on site-specific design; Benedetti
on fiberoptics; Alperstein on golf-course water.

April 2001 (Vol. 3, No. 3)
Jauregui on inspired clients; Dirsmith on frosty
fountains; Tisherman on deluxe finishing.

May 2001 (Vol. 3, No. 4)
Reed on sculpture gardens; ’Heureux on se-
quenced water; Brandes on restoring riverfronts.

June 2001 (Vol. 3, No. 5)
Winget on fun-inspired waterforms; Holden on
survey formats; Schwartz on classic stonework (I).

July/August 2001 (Vol. 3, No. 6)
Rugg on pond basics (I); Ruthenberg on perime-
ter overflow; Schwartz on classic stonework (II).

September 2001 (Vol. 3, No. 7)
Rugg on pond basics (IT); Urban on energy sav-
ings; Pasotti on interactive waterplay.

October 2001 (Vol. 3, No. 8)

Arahuete on John Lautner; CHeureux on stretch-
ing laminar flows; Benedetti on satellite surveying.

January/February 2001 (Vol. 3, No. 1)
Holden on retro-look designs; Fleming on up-
scale approaches; Gutai on pump technology.

Tisherman on hilltop views; Hagen on natural
stream work; Schwartz on classic stonework (III).

November/December 2001 (Vol. 3, No. 9)
Straub on Kansas City’s fountains; McCloskey on
the Getty Center; Tisherman on Fallingwater.

Yes! Please send me copies of the following issues of the ONLY magazine dedicated exclusively to watershapers:

3 Feb 1999 ($5)
3 June 1999 ($5)
3 August 1999 ($5)
3 October 1999 ($5)

3 Dec 1999 ($5)

3 January 2000 ($5)
3 Feb 2000 ($5)

3 March 2000 ($5)

3 Apr/May 2000 ($5)

3 Nov/Dec 2000 ($5)

3 May 2001 ($5)

3 Jun/July 2000 ($5) O3 Jan/Feb 2001 ($5) (7 June 2001 ($5)
3 Sept 2000 ($5) [ March 2001 (85) O3 July/Aug 2001 ($5)
3 October 2000 ($5) 3 April 2001 ($5) ) Sept 2001 ($5)

O  Enclosed is a check for $

[ Hereis my credit card information, with authorization to cover my order total of $

Card Number

, payable to WaterShapes.

Please note: VISA or MasterCard ONLY!

3 0ct 2001 ($5)
03 Nov/Dec 2001 ($5)

Expiration date

Name as it appears on Card (please print)

Signature (required for processing)

Ship to:

Name

Tel:

Company Name

Address

City

State 7IP

Mail your completed form to WaterShapes, P.O. Box 306, Woodland Hills, CA 91365 — or fax it to (818) 715-9059



GARDENING
WITH WATER

h ST —‘mm WEBREN

BY MIKE FARLEY

I Making Spectacles I

ithout any hesitation at all, I can say that Gardening with

Water by James Van Sweden (Random House, 1995) is

one of the most influential books on design that I've ever

read. It’s currently out of print, but it’s certainly worth
ahunt and can still be found on the Internet and in many tech-
nical bookstores.

All through its 206 beautifully illustrated pages, Van Sweden
carefully details his approach to designing with water — an ele-
ment he says should be used in some form in every garden de-
sign. Along the way, he covers his firm’s use of swimming pools
(natural and architectural) as well as birdbaths, fountains, small
watergardens and large ponds.

It’s an important book from a tremendously influential de-
signer. In fact, it’s fair to say that Van Sweden’s firm, the leg-
endary landscape architects Oehme Van Sweden of Washington,
D.C., almost single-handedly changed the course of residen-
tial landscape design in the 1980s. The ornamental grasses,
perennials and undulating lawns they advocated — and that are
so common today —were rarely seen in the boxy residential de-
signs that dominated the middle decades of the 20th Century.
(The firm’s overall design philosophy is explained in detail in

74

Bold Romantic Gardens, another book by Van Sweden.)

The text begins with a lengthy discussion of the broad
range of Van Sweden’s primary influences, a surprisingly
eclectic list that includes the masters of Japanese gardening,
the bold designs of Brazilian landscape architect Burl Marx,
the formal English gardens of John Brooks and the sprawl-
ing achievements of F.L. Olmstead, designer of New York’s
Central Park and the man considered to be the father of
American landscape architecture. Van Sweden does a nice
job of spelling out which elements of design he favors and
why, demonstrating how ideas can be borrowed from one
context and transplanted into fresh, original designs.

The meat of the book is its 30 case studies, each examin-
ing the use of water over a range of mostly residential designs.

Many of the principles Van Sweden discusses are simple,
and all are presented in wonderfully clear terms. He covers
several of the highly formal (yet simple) pools that grace
many of his firm’s spectacular New England gardens. He
then pulls apart the principles at work in designing natural-
istic watershapes, such as his preference for locating these
pools and ponds at low elevations to create the appearance
of water gathering at natural drainage points.

Van Sweden also covers techniques for “eroding” the edges
of natural watershapes with large stonework and/or massive
plantings and delves into the ideas of Japanese gardeners who
use ponds that are slightly upsized to increase the feeling of spa-
ciousness in a garden setting. He also discusses principles of
using clean lines in small spaces near homes, transitioning to
more organic forms in spaces further removed from residen-
tial structures. In addition, there are studies of fountains in for-
mal courtyards and small plazas —and extensive discussions of
the use of ponds and watergardens in lush landscape schemes.

Following the case studies, Van Sweden offers key recom-
mendations for plantings used in and directly around water
and cites several key texts for further information and in-
spiration. Helpfully, and unlike many landscape architects
writing on the subject of water, he also spends time on what’s
involved in designing with the practicalities of building codes
and property easements in mind.

The result is a book that I believe should be read by any-
one designing with water. Whether you’re a pool builder
looking to get into water gardening or a landscaper moving
into swimming pools, this text has information that you'll
turn to over and over again. [§

Mike Farley is a landscape architect with 20 years of experience
and is currently a desigrv/project manager for Leisure Living Pools
of Frisco, Texas. He holds a degree in landscape architecture
from Texas Tech University and has worked as a watershaper in
both California and Texas.
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BEST of CLASS

Your clients deserve the best pool system equipment from the best

name in the business — Sta-Rite. Our pool components can eliminate

frequent maintenance, lower energy bills, and even reduce air-polluting

emissions. Best of all, Sta-Rite helps you sell the fun and joy of pool

ownership. No wonder Sta-Rite is in a class all its own.

SYSTEM :3° MOD MEDIA" FILTERS

VIRTUALLY MAINTENANCE-FREE
THE ULTRA-CAPACITY SYSTEM:3
MOD MEDIA CAN GO UP TO AN
ENTIRE SEASON WITHOUT NEED-
ING CLEANING. THIS INNOVATIVE
FILTER:HANDLES

2-3 TIMES MORE DIRT THAN
OTHER MEDIA-TYPE FILTERS.

MAX-E-GLAS® PUMPS

INDUSTRY BENCH MARK
THE MAX-E-GLAS PUMP
SERIES SETS AN INDUSTRY
STANDARD FOR ENERGY
EFFICIENCY AND EXTREMELY
QUIET OPERATION. THE

- MAX-E-GLAS Il MODELS

CAN SIGNIFICANTLY REDUCE
ELECTRICAL OPERATING COSTS.

MAX-E-THERM® HEATERS

THE POLLUTION SOLUTION
YOU’LL FIND THE MAX-E-THERM
HEATER TO BE EARTH-
FRIENDLY AND EASY ON
ENERGY CONSUMPTION.

THE MAX-E-THERM HAS BEEN
CERTIFIED FOR LOW NOx
EMISSIONS AND IS RATED

#1 IN ITS CLASS FOR

ENERGY EFFICIENCY.

POOLSHARK® AUTOMATIC CLEANER

TWO-WAY DIRT ATTACK
STA-RITE'S NEW POOLSHARK
IN-GROUND CLEANER HAS A BIG
APPETITE FOR DIRT AND DEBRIS.
POWERFUL, TWO-WAY CLEANING
ACTION EFFECTIVELY REMOVES

e
EVEN THE MOST STUBBORN ﬁ ,j

DIRT. DESIGNED FORAWIDE | . ==
VARIETY OF SURFACES AND
BOTTOM CONFIGURATIONS.

For more information, call 800-752-0183

STA-RITE’

o N

= ERS=-1)

www.sta-ritepool.com

C L AS S

pumps o filters o systems o heaters/controls o automatic pool cleaners o lights
accessories o genuine replacement parts o maintenance equipment

PS01-B
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