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STRUETURES BY ERIC HERMAN

Monuments in Water [}

Throughout recorded history, great societies have built monuments to cele-
brate their victories, commemorate their tragedies and express their guiding
ideals. To this day, we continue to create monuments to remind us of the sacri-
fices and achievements others have made to forge the world in which we live.
Monuments inspire courage, fortitude, inventiveness, wisdom and compassion.
They serve as emblems that provoke us to meaningful reflection, appreciation,
meditation and hope.

To be sure, monuments come in all shapes and sizes — from the imposing Taj
Mahal to Maya Lin’s intimate Vietnam War Memorial — but most can be placed in
one of two basic categories: They are structures that commemorate a person, event
or idea, or they are places preserved for their beauty, artistry or historic significance.

In both categories, we find monuments that make inspired use of broad sets of
aesthetic ideas and artistic influences. We see the use of sculpture, painting, archi-
tecture, lighting, stonework, landscaping, inscription — and, in so many cases, the
wondrous presence of still and/or moving water.

It is in monuments, in fact, that water assumes some of its greatest shapes. No
matter the scope, type or scale of the monument, water’s reflective qualities, com-
pelling sounds and ever-changing appearance lend interest and meaning across a
huge (and perhaps even infinite) spectrum of design concepts.

Given this potential for aquatic monumentality, we decided for our special Third
Anniversary Issue to explore some of the most elevated and inventive applications
of the watershaping arts to be found anywhere on the planet:

d Our journey begins in the heartland of America with a stop in Kansas City,
the self-styled (and legitimately so) “City of Fountains.” In this feature, watershape
consultant Curt Straub describes the city’s use of fountains as landmarks that both
beautify the urban environment and lend the place much of its civic identity.

a Next, we head west to a spot near WaterShapes’ home base in Southern California:
The Getty Center. Here, publisher Jim McCloskey guides an imaginative tour of
this spectacular facility, where water is used in various creative and inspirational
ways to make distinctive artistic and symbolic statements.

g That piece is followed by an insightful discussion by watershaper and WaterShapes
columnist David Tisherman of one of his favorite places: Frank Lloyd Wright’s
Fallingwater in Mill Run, Pa. Here, Tisherman explains how water, architecture and
nature come together to create an awesome treasure of American architecture.

There are more examples of watershapes we had originally planned to include in
this package, but they all proved so detailed that space would not allow us to cover
them all with the depth we saw as necessary. So after much consideration, we de-
cided to split the package in two —and you'll be treated to appreciations of three ad-
ditional “Monuments of Watershaping” in our January 2002 issue.

Preparing these articles for print has been an exciting process, and we think you'll
enjoy the pictorial journey we’ve invited you to take with us. We also hope you'll be
inspired to hit the road to see some of these places and watershapes for yourselves.

They’re all available for public viewing and represent work at a caliber that has
made those who have written about them proud and happy to line up behind this
simple statement: It is truly fantastic to work in a business capable of bringing

this much wonder, joy and beauty to the world.
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Curt Straub has been active in the pool in-
dustry since 1962, when he joined his family’s
construction company as a laborer working on
backyard installations in the greater Kansas City,
Kan.,area. In 1970, Straub moved into the front
office and headed up the company’s design and
sales teams, a position he held until 1990, when
he founded Aquatic Consultants. A specialist
in pool and spa design, he offers mediation and
conflict-resolution services along with his em-
phasis on structural evaluation. Straub is a long-
time member of the American Concrete

Institute’s Kansas Chapter and is past chairman
of ACI's swimming pool commiittee. He is also
a past board member of the Master Pools Guild.

Jim McCloskey is publisher of WaterShapes
and president of McCloskey Communications,
Inc., a Woodland Hills, Calif.-based producer of
trade magazines. A 1977 graduate of the
University of California at Los Angeles, he ma-
jored in English literature and minored in art his-
tory, with a focus on architecture, He began a ca-

reer in magazine publishing in 1979 and from
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Interested in writing for WaterShapes on design, engineering or
construction topics? Contact Eric Herman at (714) 449-1996!

1987 until 1996 was editor and associate publisher
of a leading publication for the pool and spa in-
dustry. Through the years, he has started or guid-
ed the start of eight scientific and technical trade
magazines, including Architectural Lighting,
Professional Refinishing and WaterShapes.

David Tisherman owns and operates David
Tisherman’s Visuals in Manhattan Beach, Calif.
A designer and builder of high-end custom swim-
ming pools since 1979, he is widely known in the
pool and spa industry as an advocate for the high-

est possible standards of design, engineering and
construction. He has degrees and credentials in
industrial design, scientific illustration and ar-
chitectural drawing from Harvard University and
Art Center School of Design and has taught ar-
chitectural rendering and presentation at UCLA.
An award-winning designer, he serves as an in-
dustry expert for California’s Contractor State
License Board and has been a member of NSPT’s
Builders Council since 1994. Tisherman is a co-
founder of and principal instructor for the
Genesis 3 Design Group.
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Material Issues

ately I've been finding myself in what seems like a fairly unique position:
On the one hand, I work as a design consultant for architects and as a
designer for high-end customers; on the other, I work as a builder exe-
cuting the designs that customers and their architects choose.

In this dual capacity, 've been able to gather a tremendous amount of in-
put from construction clients and transfer it in one form or another as a con-
sultant. I also have had the opportunity of seeing how decisions made in the
design process play out during the construction process.

Seeing both sides has led me to certain conclusions, chief among them be-
ing that clients are looking for more choices when it comes to selecting mate-
rials for their projects. In fact, I'd say that materials — more than any other
element in watershape design and construction — enable both watershaper
and client to elevate even the simplest of projects.

Opening Up

Increasing these options is a two-step process: First, you have to educate your-
self with respect to what’s available out there —and there’s no shortcut around
doing your homework and accepting the fact that you sometimes must do a lot

10

BY BRIAN VAN BOWER

Clients are looking for more choices when it comes
to selecting materials for their projects. In fact, I'd
say that materials — more than any other element
in watershape design and construction — enable
both watershaper and client to elevate even the
simplest of projects.

of digging to get the information you need.

Second (and the topic of this particular dis-
cussion) is the need to use what you discover and
communicate it to your clients. This may sound
incredibly simple, but I've come to find in talk-
ing to all sorts of people in this business that
communicating materials options is a bigger
challenge than I would have thought.

The sad fact is that, as an industry — and es-
pecially the old-line pool and spa industry — we
have been extremely slow to add new types of
materials to our bags of tricks.

I remember a time when tile selections, for ex-
ample, were all made for us by a relatively small
handful of suppliers who carried a pretty nar-
row range of what were known as “swimming
pool tiles” that didn’t reflect at all the expansive
world of available tiles. Their vision was limit-
ed, and so, as a consequence, was ours. And the
tile folks weren’t alone, because I could say the
same thing about suppliers of coping, decking
and interior surface materials.

As I grew as a watershaper, and especially as
I became more involved in design work, I began
to run into people who had worked with un-
usual materials (unusual to me and most pool
people I knew, anyway) such as granite, tumbled
marble, irregular stone and all sorts of differ-
ent products from around the world. It didn’t
take long to recognize that I had been working
with an extremely limited palette.

And when I began offering these newly dis-
covered options to my clients, I soon discovered
just how excited they could become about cer-
tain options.

Invariably, I found the things that they really
liked were those things they hadn’t been shown
by other contractors. And it hit me: Offering

WATERSHAPES * NOVEMBER/ DECEMBER 2001
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this broader set of material options was
a way to make my prospects happy, dis-
tinguish me from the competition, add
value to the work and add distinction to
the finished product.

Even in situations where clients stayed
with more-familiar material selections,
the simple task of making other things
available had value in that my customers
had choices and were satisfied that they

had seen a range of materials in making
their selections.

Pondering Pebbles

Just about the best case I can make for
broadening the range of options clients
are offered has to do with pebble or ex-
posed-aggregate finishes.

We've all seen pebble surfaces, and it’s no
secret that they’ve caught on to become
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among the most popular surface options
going these days. I can remember justa few
years ago, however, when that was not the
case: Lots of people even scoffed at peb-
bles, saying the surface was too exotic, too
expensive and too difficult to install. More
important, the doubters thought there was
no way that their clients would go for some-
thing so alien in appearance and texture.

Today, many of those same designers
and contractors offer pebble surfaces.

The key here is that even when the
client opts for regular plaster, it’s em-
powering for both contractor and client
to weigh the option. And the factis we're
still seeing the effects of a real revolution
in pool finishes, one that has stepped well
beyond white plaster and even pebbles to
encompass polished aggregate finishes
and new options when it comes to colors
in plaster, pebbles and even pool paints.

Clearly, suppliers have moved toward
greater diversity and options as consumer
demand for a broader range of quality
products has increased.

Ilearned my first lesson in the materi-
als-option game many years ago, when I
began offering an all-tile option to my
prospects. Mind you, this was several years
back when a far larger number of my
clients were in the middle class than is the
case now. At the time, people in the in-
dustry told me I was crazy because, after
all, there was no way regular working folks
would pony up the money for all that tile.

Much to my satisfaction, however, a
good number of my mid-range clients
did opt for all-tile pools. Had they nev-
er been given the option, I'm sure they
would have been happy with a lesser fin-
ish — but when given the choice, some-
how they found the money. The tile sur-
face was something that inspired them,
and they decided it was worth the extra
money to have something special.

The point behind all of this is that it’s
virtually impossible for me or anyone else
to make value judgments for other people
—which is exactly what we do when we
limit the range of materials we offer.

Whose Choice?

How can we possibly know what our
prospects are willing to buy until we pre-
sent them with their choices? To be sure,
not many of mine have gone the all-tile
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route, but some have — and they wind up
And I'have to say [ didn't mind making a
few extra dollars on those sales as a result.

I accept the fact that this notion of ex-
panding the materials menu is a given
when working with extremely high-end
clients. These are often people who tell
you, up front, that they are only interested
if you can come up with something spe-

cial. At that point, doing the homework
and ferreting out sources of supply isn'tan
option for me or any other designer.

But none of this diminishes the fact that
the same principle works with clients of
more modest means. In fact, I've found
that whenever I'm dealing with a modest
design and a supposedly modest budget,
this is the time to emphasize options with
distinctive materials as a means of mak-
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avallable in 1/2 harsepower through 5 horsapower.
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ing the project special.

Here's my thinking: Small vessels require
less material, so the added cost of coral or
marble or natural stone or a couple of big
boulders is going to be less than would be
true with a big project. And, perhaps more
significant, the net effect of the improved
material is more dramatic in smaller jobs.

[ recently designed, for example, a 5-
by-5-foot fountain with an 18-inch deep
basin. If I had stayed with a traditional
approach to the project, I probably would
have gone with bullnose coping, swim-
ming pool tile and a white-plaster finish
—and it would have looked fine, but not
much different from thousands of oth-
er fountains out there.

Instead, | offered the dients some options,
and they chose a beautiful glass-tile surface,
coral coping and a gorgeous statue. Because
the job was sc small, the difference in total
cost was a few thousand dollars.

If you were to put the two possible ver-
sions of this fountain side by side, one
would be beautiful, a work of art, while
the other would be common, barely
worth a second glance. And the only dif-
ference would be in the materials.

Forced

In recent columns, I've mentioned a spa
project | did near Latrobe, Pa. —a stainless
steel spa lined with deep blue/black gran-
ite. The clients came to me by referral, and
when we first spoke they told me that they
had already talked with several people
from the pool industry.

One of the first things they mentioned
was that they had not been impressed by
the material options with which they'd
been presented. They'd done some
homework on their own, and they had
decided not only that they wanted a stain-
less steel spa but also that they wanted
something special to finish it off.

Some contractors they spoke with told
them that stainless steel spas could not be
surfaced with stone or any other material.
When I told them that [ was confident that
I could meet their needs (and that, by the
way, you absolutely can surface stainless
steel with a variety of other materials, in-
cluding stone and tile), they paid to fly me
up to discuss the possibilities. Ultimately,
they chose the dark granite as well as sev-
eral other design options [ suggested.
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A similar situation arose with clients in
upstate New York who wanted their pool
and deck to reflect and complement the
architecture of their home. They, too, had
talked with local pool companies who had
refused to show them anything other than
a few extremely ordinary tile options,
none of which did the trick. And when
the clients had pressed for more options,
the contractors begged off, saying that

other materials were too expensive and
too hard to work with.

Again, the clients reached me via referral
and were anxious to see material samples.
I packaged up a set of samples and sent
them off, and they ended up selecting a
beautiful tumbled verde marble — expen-
sive and a bit more difficult to install, but a
great look with which the clients are thrilled.

In these two cases and many more I
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could share, clients ultimately came to re-
gard me in a much different light than the
other people they had encountered. And
all T really had done was accommodate
their desire to have lots of materials op-
tions from which to choose. The only dif-
ference between me and the others was
that I was interested in exploring a greater
range of possibilities.

At All Levels

I am convinced through my own ex-
perience and many, many conversations
with other designers and builders that
what I've discussed here is much more
than a high-end thing.

Sure, the issues sort themselves out
more cleanly when budgets are large, but
what we’ve covered here reaches to every
level of the watershaping trades. It’s ab-
solutely an area where mid-range and even
lower-end homeowners can elevate their
projects in terms of value and aesthetics.
(P’d also argue that the same ideas apply
to hydraulic design and equipment selec-
tion just as well!)

The simple truth is that you don’t have
to be a zillionaire to appreciate beautiful
things. That in mind, it makes sense to
offer all prospects a range of material op-
tions — and let them decide for themselves
what’s too expensive or too exotic.

My informed suspicion is that if all wa-
tershape prospects were presented with a
full range of materials, a great many would
make surprising choices. More important,
the beauty of the finished products and the
satisfaction these clients would derive from
them will be enhanced tremendously.

And if they do opt for bullnose coping,
blue floral tile and white plaster, well, at
least you can rest assured that you've de-
termined what your clients really want
—notjust what they’re settling for because
they haven’t seen anything else! [H

Brian Van Bower runs Aquatic Consultants
and is a partner in Van Bower & Wiren, a
pool-construction firm in Miami. He is also
a cofounder of Genesis 3, A Design Group;
dedicated to top-of-the-line performance in
aquatic design and construction, this orga-
nization conducts schooals for like-minded pool
designers and builders. He can be reached
at bvanbower@aol.com.
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Container Style

ast month, we dug into the use of containers and acces-
sories in garden designs and discussed ways in which they
add interest, depth and dimension to almost any setting.
This time, we’ll get more specific and look at ways in which
the same containers and accessories can be adapted to fit a par-
ticular environment — and used with various design styles.

To do so, let’s start with long, rectangular pools (15 by 40 feet),
place them in the yards of clients with different desires and see
how we can blend planters into several popular styles.

U Contemporary: If you have a very contemporary setting
with no planting beds, containers can be used to create a backdrop
behind the pool. Planting them with grasses or other linear fo-
liage (such as Agapanthus, Irises or Fescue) will soften the con-
tainers slightly while adding interest to an otherwise sterile design.

I'would avoid adding color or soft-textured foliage in this set-
ting: It could become a focal point and might end up detract-
ing from the contemporary nature of the environment.

18

———————— BY STEPHANIE ROSE

Materials of construction are as varied as the shapes
and sizes of the containers and accessories themselves.
From concrete, wood and lightweight composites to
mixed materials, glass and other creative

options, the sky really is the limit.

U Cottage: With a cottage garden, a rectangular pool
would need considerable softening. To do so, you could
place pots and containers in front of and behind the pool
or in planter beds — or wherever you might need to break
up lines from the watershape or other design elements.

In this landscape, using a variety of plants — particularly
those with medium textures (including Lavenders, Roses
and various annuals) — can work well to tie all the elements
of the yard together and soften the linear nature of the pool.

U Tropical: Large-leaf plants work well to soften a lin-
ear watershape. In this case, unusual pots (and especially
large ones that aren’t overwhelmed by the large-leaf plants)
can be strategically placed throughout a yard.

One approach would be to create a “jungle” look by soft-
ening up the front corners of the watershape with large con-
tainers underplanted by smaller containers —all filled with
tropical-style plants such as Birds of Paradise, Cast Iron
Plants or Agapanthus.

As this demonstrates, planter beds can be designed into any
setting’s style —and the use of containers is an easy and inex-
pensive way to add further interest, depth and dimension by
creating new lines or softening up hard ones as needed. And
remember: Containers are mobile, so if you or your clients
don’t like the spots you've chosen, most are easily moved to
abetter location. (It's not quite as easy to move a planter bed.)

It’s also true that the plants within a container are easily
changed. If they grow out of balance or a color change is
needed, it’s a simple matter to bring in new plants and give
the scene a whole new look, no matter which style you have.

Making Choices

As a designer, you have many choices when it comes to
containers and plants.

Materials of construction, for example, are as varied as
the shapes and sizes of the containers and accessories them-
selves. From concrete, wood and lightweight composites
to mixed materials, glass and other creative options, the sky
really is the limit.

In one “Surprise Gardener” episode (as discussed in my
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A revolutionary approach to in-ground spas.

Beautiful. Affordable. Totally original. Sundance Spas, the world’s largest
manufacturer of spas has revolutionized traditional in-ground spas in an
exciting and visionary concept: The Architectural Series™. This new
concept in spas offers far more comfort and hydrotherapy options than g &
traditional gunite spas, while integrating ergonomic design and beauty.
The Architectural Series is designed exclusively for landscape contrac-
tors, architects, pool and spa builders. Call (800) 899-7727 or (909) 606-7733 to become a

part of the Sundance tradition of quality, service and innovation. Visit us at NSPI booth #1943.
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Tiles showcased are Aztec (5 deco designs in 2 colors and field in 4 colors)
and Borrego (pattern and field in 2 colors).

For the largest selection of exciting tiles
available, visit one of our 12 nation-
wide showrooms or call toll-free at
1-888-411-TILE for our latest brochure,

www.nptgonline.com
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August 2000 column), for example, we
turned an old rusted truck chassis into a
pond and inserted an oak barrel to house
roses and other perennials. The only lim-
itation is that your choices need to work
within the style you and your clients have
chosen.

The same holds true with plant selec-
tions: You're generally limited only by the
characteristics of the plants as they relate
to style.

I say “generally” because you also need
to think about how well a given plant will
do ina container. I'm all for experimen-
tation and suggest trying out a specimen
or two before investing in large quanti-
ties of any given plant. But [ also want to
be helpful, so let me give you a head start
by listing a few of my successful selections.

Before I begin and as always, these rec-
ommendations apply best in my specific
climate and plant zone. It's always a good
idea to check with your local nursery to
find out what container plants work best
IN YOUF ared.

Ll Grasses: Almost any grasses work
well in containers. What I've typically
found is that when they become over-
grown in their containers, it’s easy to puill
them out and replace them with fresh
plants. Some good selections include
Pennisetum setaceum ( Fountain Grass),
Festuca ovina "Glauca’ (Blue Fescue),
Cortaderia selloiana ( Pampas Grass) and
Ophiopogon (Mondo Grasses).

d Ferns: These temperamental grow-
ers have a few hearty specimens that work
well in containers. Microlepia ferns,
Dicksonia ( Tree Ferns) and Polystichum
(Sword Ferns) are good choices. In some
areas, however, they may need to be
brought indoors for the winter.

J Vines: If you're looking to cover an
arbor or the side of a house with vines,
avoid planting them in containers, Vines
in containers work best as small accents,
because the container creates a barrier to

| . L ¥
mature root growth and limits the plant’s

overall growth. If you want to use vines,
choose those that have greater size to start
with, such as Distictis buccinatoria ( Blood
Red Trumpet Vine), the larger Climbing
Roses or Wisteria. They will never reach
their mature potential in a container, but
if they are well watered and fertilized, they
can soften small walls or hardscape and

WaTERSHAPES - NovEmBER/DecEmBER 2001
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Genesis 3 Advanced-Level Drawing School March 10-16, 2002
. . s . Arizona State University
Join Genesis 3 co-founder and principal instruc- Phoenix. Arizon:
tor David Tisherman for an intensive, week-long, oemf(, Zona .
college-level course that will show participants Genes.ls Professional
what it really takes to develop top-flight drawing Drawing School
and presentation skills.
AN Open to the first 30 applicants,
N the school will cover rendered

flat plans in multiple presentation
formats, markers, vegetation,
surface materials, water effects,
elevations and color perspective
rendering. Developed at the
request of graduates of Genesis
3’s Level I and Level II schools,
this brand-new program is based
on professional-level drawing
courses Tisherman taught at
UCLA for 12 years. He'll intro-
duce students to the tools, media
and techniques used by architects
and engineers to develop beauti-
ful, persuasive presentations —
and communicate clearly with
clients and subcontractors at the
job site.

Cost (including all drawing
materials and media): $5,950.00

For more information, contact the Genesis 3
office, toll-free, at (877) 513-5800
— or visit our website: www.genesis3.com

N
%
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offer nice accents.

1 Shrubs: Your choices here are limi-
itless. Just choose a plant that blends with
the rest of the landscape and fits with the
style.  Some good choices include
Lavenders, Roses and Gardenias.

J Annuals: Most people are famil-
iar with using annuals in containers. They
make the best display of color and offera
rotating palette so a garden can change
with the seasons. The biggest problem
with annuals is that they typically last
from two to four months. If your clients
are avid gardeners, they will pay attention
to plants that look like they need chang-
ing out. Otherwise, theyll end up witha
container filled with dead plants.

1 Perennials: Although perennials
for the most part don't look great dur-
ing their off months, they have the ad-
vantage over annuals of coming back
year after year. If that’s what's called for,
Digitalis, Yarrows, Rudbeckias, Lupines
and Chrysanthemums are all good picks.
I also think that underplanting peren-
nials with annuals is great for creating
focal points,

U Bulbs: These are easy to plant inany
container and can be combined with any
other plants. Containerizing actually
makes growing bulbs easier, especially
those that require digging up at the end
of the season: You have a limited plot of
soil in which to search for the spent bulbs
and avoid having to hunt for those you
might scatter in a garden.

O Trees: As a rule, 1 avoid using trees
in containers — but containers are great
for trees whose growth you want to min-
imize. [fyou have an area where you need
a small tree to make a statement, for ex-
ample —and you want it to stay small -
a large container (at least 15 gallons) will
serve the purpose. [

Stephanie Rose runs Stephanie Rose
Lancscape Design in Encino, Calif,. A specialist
N residential garden design, her projects of
ten inciude collaboration with custom pool
builders. Ifyou hawve a spedfic queshion about
landscaping (or sSimply want [0 exchange
icdeas), esmail her at srosed@earthinienet. She
also can be seen this season in six new
episodes of "The Surprise Gardenet,” ainng

Tuesday evenings on HGN
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Genesis 3 Schedule, Winter 2002
This winter, David Tisherman, Skip Phillips
and Brian Van Bower are hosting two very
special Genesis 3 events: The groups first-
ever Pond School and the latest in the series
of increasingly popular Level I Schools.
January 17-20, 2002
Miami, Florida
Genesis Pond School
An in-depth exploration of the art and science
of pond design, this program begins with an
inspirational look at history by renowned
designer Anthony Archer-Wills before moving
on to discussions of practical issues of
ecosystem management and biological
filtration led by David Duensing of Pond Supplies
of America. Open to all applicants,
the course also features presentations on plants,
water quality and the care and feeding of fish.
T |
N
February 13-17
Morro Bay, California
Genesis Level I School
The flagship school in the Genesis 3 program, this
school focuses on design, engineering and con-
struction of watershapes, drawing techniques and
the Genesis 3 philosophy. Open to all applicants,
this is the access point to advanced Genesis Family
programs and demonstrates what it takes to operate
at the highest level of expertise — including up-close
and personal familiarity with the lifestyles of high-
end clients.
AN
N

For more information, contact the Genesis 3 office, toll-free, at (877) 513-5800
— or visit our website: www.genesis3.com
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BY DAVID TISHERMAN

When it comes to designing and building,
the person with the pencil has the power.
That's true among architects, landscape
architects, interior designers, industrial
designers and others who clearly and
deliberately shape our environments.

The Power of the Pencil

eople who know me are aware of the fact that I can be quite outspoken. They
know I’ve been extremely critical of the pool and spa industry and have made
it my crusade to argue that, as an industry, we need to elevate our game. My
particular concern lately has to do with the areas of design and presentation.

Before I get started, please note that what I'm about to say is directed mainly to
readers who come to WaterShapes through what is traditionally labeled as the pool
and spa industry. (To be sure, this information should also be of interest to those
of you who come to watershaping from the landscape industry because it spells
“opportunity” in big, bold letters, but you aren’t the focus here for reasons that will
become apparent.)

Here’s the unvarnished truth: No more than a hundred pool builders
out there can legitimately call themselves designers (and that may be over-
shooting by a couple dozen), while only a handful design at the very high-
est level. Almost always, the difference between these top-level designers and
the rest of the pack is formal education in art and design as well as an open-

24

minded career marked by serious in-
dependent study.

It's Fundomental

Let me talk about my own experience to
illustrate what I mean. I have an edge over
just about everyone in the business because
I have been educated in formal ways in
which others have not. Thave a further ad-
vantage in that I've taught college-level
courses in drawing and design and was
good enough at it that I was named teacher
of the year at UCLA in 1988.

I'won’t belabor the point with a full list
of credentials, but the simple fact is that
developing true design skills requires a
long-term (and almost certainly a lifelong)
commitment to education. There simply
are no shortcuts —and that’s a tough pill
to swallow in an industry that historical-
ly has ignored the importance of educat-
ing its members in skills they truly need.

I put it this way: When it comes to de-
signing and building, the person with the
pencil has the power. That’s true among
architects, landscape architects, interior
designers, industrial designers and others
who clearly and deliberately shape our en-
vironments. The problem with the pool
industry is its widely held perception that
a pencil is all you need to declare your-
self a designer!

Sure, some of you draw well enough to
impress yourself and even pull in a client
or two or ten — but until you acquaint
yourself with the true power of the pencil
and get serious about what it is to be a de-
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of power, chances are you won't even rec-
ognize your own shortcomings.

The truth is that few pool people know
enough about the tools with which you're
working. You don't know, in many cases
because you never had the opportunity
to learn, about things such as the dy-
namics of line, proportion, scale or col-
or. Yes, you might know the words and
even what they mean, but you don't know
about them on a cognitive level the way
a trained designer does.

The same holds for knowing about the
relationships between shapes and the na-
ture of materials, joinery, perspective,
light, shadow and a thousand and one
other design components. Most of you
are probably fuzzy on the tools of the
trade, too, including pens and pencils and
markers and paper and printing tech-
niques. Unfortunately, many in the trade
don't know the difference between a bond
beam and a beam compass, let alone how

to use one to make your life easier.

Then there’s the output of the designer,
including perspective renderings and three-
dimensional effects that literally jump off
the page and drawings that communicate
about textures, work with shadow and
properly render water and reflections. This
is the designer’s workaday world, and I have
to say it’s an interesting place to be.

Gaining an Edge

What [ know about all of this “design
stuff” gives me a tremendous competi-
tive advantage. And it's not all about
drawing or drafting skills, because that's
only part of a designer’s education.

For one thing, there’s a huge amount of
specialized information about construction
that a pool designer — especially a designer
who also builds — must know to be able to
generate projects that work in practical as
well as aesthetic terms. So I've spent a ca-
reer learning about soils, structural engi-
neering, hydraulics, steel, concrete, finish
materials, tile — and I still learn something

The capacity to render threedimensional
shapes with pendl and paper i invaluable
1o the watershaper. It dearly calls for an urr
derstanding of geometric forms and the re-
lationship of light and shadow. Not quite
50 obviously, its also about how you use
pencils and tools made for manipulating
graphite once you've put shapes down on
paper that make the biggest impression

difference
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new just about every day because 'm always
pushing myself to the limits of what [ know.

Once I completed my formal education,
1 also began what [ am certain will be a life-
long exploration of the work of other de-
signers. My home and office are filled with
books by and about people [ admire —an
eclectic group that indudes Charles Rennie
Mackintosh, Le Corbusier, Rube Goldberg,
Georges Braque, Mies van der Rohe, Paul
Klee, the Archigram group, John Lautner,
Claude Monet, Riccardo Legoretta,
Fernand Leger and dozens of others who
shaped design, art and architecture of the
20th Century and whose influence on my
own work is absolutely unmistakable.

I travel a lot, too, and make a point of
going to see first hand what all the fuss
is about. I've been to the Alhambra in
Spain, to Greek and Roman ruins in
Turkey and to Japanese gardens in Kyoto
and other cities in Japan and the Picasso
Musewm in Paris. Travel is indeed broad-
ening, and the places I've seen have had
a profound influence on the way [ look at
all other places and my own projects.

I've been all over the United States as
well, and I'm willing to go well out of my

Half Baked

WATERSHAPES - NovEMBER/ DECEMBER 2001

way to see things | consider important,
from Frank Lloyd Wright's Taliesin stu-
dio in Wisconsin to Hearst Castle in
California or Wright's Fallingwater in
Pennsylvania. If it’s there and accessi-
ble, I want to see it with my own eyes.
What I see, [ use to inspire my own de-
signs. [ also use those places and things
to be conversant with my clients, many
of whom are as well educated in the arts

and art history as | am —and who some-
times know a lot more about the things
they really like than 1 ever will. I've men-
tioned this before in my columns and ar-
ticles: Being knowledgeable on this lev-
el is a real competitive advantage.

And remember, it’s not my customers
with whom I'm competing: Generally
speaking, | compete with other pool
builders — and I usually come out ahead.
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Pencil Power

Here's where we close the circle.

The reason [ come out ahead is because
I can take all of this background and the
experience ['ve gained since my formal ed-
ucation ended 25 years ago and can chan-
nel it from my brain to my hand and onto
paper or whatever else it is I'm drawing on.

It's all about drawing and the way [ use
this skill to communicate with my clients.
This skill enables me to stand in a space
and help my clients visualize its potential.
It lets me help them see details, understand
the elevations and begin to get a sense of
textures and contrasts and materials and
how they relate to one another. In effect,
it lets me pull them inside the design —and
that’s the real power of the pencil.

I do this drawing stuff very, very well -
and as [ learned in 12 years of teaching
drawing/design classes at UCLA, it’s a skill
[ can communicate to others. For the past
few years, it’s been the focal point of my
role as principal instructor for the Genesis
3 Schools, and it’s going to be the entire

i
b o P
v g e
P |
’_.{ Rt L E T--I- L
e
'..-:‘ P e PP e W e
£ 0 s SR
¥ P == o B
e w?} b -
E]‘}:" ol U
E*: ¥
. T R T L
oy op T s AL AR
L
Bt bl T
" |
'-‘:-f- o et iy
.‘.-!. -
e
Ll TY, 1T, v o et T
1 b bl PR
£y s 2 A
=

Making effective, professional presentations for clients is radically simplified if you know
how to comvey basic informmation about color contrast, materials, fexdures, line and spatial re-
lationships in a rendered flat plan. Not only is art like this invaluable for work with clients
IS also a valuabie ool on the job site wihen you need 10 explain the space 10 subconiracton

O

wlith th

e L‘ﬁ”’élﬁfﬁfj}' of fenylic. §

NNOVATIVE
ONCRETE

ECHNOLOGY
- CORP.

Lakeland, Florida

¥ :
Qualified Installers
Wanted

Free Training

No Franchise Fees

“Color Throughout "
Technology

Stain and Slip Resistant

5 Year Warranty

Acrylic Deck System 888.296.5236
g wWwWw. Innovatveconorehe. com
Circle 25 on Postage Free Card
28 WarTerSHAPES - Novemper/Decemser 2001




focus of a Genesis drawing school we’ll
be conducting at Arizona State University
in March 2002.

One of the things I enjoy most about
teaching is that it gives me as much of
an opportunity to learn from my stu-
dents as they have to learn from me. I
love to sit down with others and com-
pare drawings, point by point. I'm of-
ten critical of what I see (and am not
known for pulling punches), but where
there’s merit, I get excited.

This is what real designers do: They
learn from each other. They spend time
studying and discussing the masters and
then take that knowledge and apply it to
new situations. And the best vehicle for
communicating at this level is almost al-
ways pencil and paper — the designer’s in-
dispensable tools.

Dead Architects

I'm sure many of you have heard my
story about an industry gathering in
Phoenix during which | asked a group
of fellow builders if any of them had
visited Taliesin West while we were in
town.

| was disappointed to meet with si-
lence — with the single exception of a
friend of mine who was versed enough
in Frank Lloyd Wrights work to recog-
nize the name of the great mans west-
ern design studio.

After | explained what it was and
how important a place it had been in
educating a generation of famous de-
signers who followed Wright, | was
floored by the comment of someone
who should have known better, who
said: “Who cares about him? Hes
dead.”

| could write a book about that lu-
dicrous response, but let me boil it
down to a sentence: You need to care
about the pioneers and practitioners
of modern design because they mat-
ter to your clients and, know it or not,
shape just about everything you do.

-D.T.

Before I continue, let me emphasize a
point I made up front: This discussion
isn’t about those of you who have been
formally educated in the landscape trades
and who read this magazine because of
our common bond with water. Many of
you do have extensive backgrounds in de-
sign theory, art history and presentation
skills. And I'm well aware through my
discussions with some of you that you,

too, are aware of the huge gaps in the pool
and spa industry’s bootstrap approach to
design education (and see wonderful op-
portunities as a result).

You see us as folks who just can’t shake
the “pool guy” image — a broad brush and
an unfair generalization, but an easy image
with which to saddle the only construction
trade I know of that offers its practitioners
nothing by way of formal education.

WHEN FLEGANCF
& DISTINCTION
ARF THEF CORF OF
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A Thousand Words

If simple love of good design isn't
enough to motivate pool guys to work at
transcending that label and image, maybe
we can all break through if we get practi-
cal and look at drawing and presentation
skills as a clincher in the sales process.

Watershapes are primarily visual in na-
ture, Yes, they need to function proper-
ly and there are important auditory and
tactile elements to them, but they are first
and foremost about lpoks, As clients are
buying, they are visualizing — and [ would
argue (as my own experience has taught
me) that the presentation process exists
to help them visualize in a way that in-
spires them to buy,

When [ sit down with clients, ] impress
them immediately with my ability to pull
out a pencil and start sketching ideas as
we're discussing them. Later, when |
come back with a fully rendered image,
there is usually no turning back as far as
they re concerned.

Some of my critics think this is so be-

S

To commumnicate ideas effectively. a designer must be able 1o work with one- and two-point
perspective. Ina way no flat plan can, perspective drawandgs help clients visualize a three-ci

mensional space — the relationship of object 1o object. an impression of scale and propor-

fion and movernent through the space
YOUIr designs

cause | work with wealthy clients, but |
say that’s a load of bunk because [ know
for a fact that an upper-middle-class dient
looking to spend $40,000 to $60,000 is
just as interested in a good presentation
as the client who might be spending

in ways that can be crnucial to ther acceptance of

$400,000 to $600,000. It’s all about qual-
ity, and it all begins with the presentation.

Fact is, watershaping is a design-driven
process, no matter whether you come
from the pool and spa industry or from
the landscape trades. Whatever your
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background or experience as a water-
shaper, the basic requirement for partic-
ipating at the design level is education -
and the edge always goes to the designer
rather than the pretender.

What I've said here so far will almost
certainly rub many of my friends in the
pool and spa industry the wrong way —
and that’s my intention. If I've made you
mad or offended you in a milder way
with my perspectives, then for heaven's
sake challenge me to do something about
it! After all, there’s not much point in
lambasting an entire trade if you can't
suggest a solution.

I've written before about my wish that
someday pool design will be adopted into
some forward-looking university’s land-
scape-architecture curriculum and that
tomorrow’s pool designers will have ac-
cess to formal education in the craft.
Short of that, there are the Genesis
Schools —and, in particular, the draw-
ing school I'll be teaching March 10-16,
2002, in Phoenix.

[ want to teach you how to draw and
how to design. Obviously, one instruc-
tor in a one-week course can't accomplish
perfection, but I'll give it my best and at
least set you off in the right direction.

Putting Up

Yes, this is a blatant plug for the pro-
gram, and I must say I had to pull out all
the stops to get the folks at WaterShapes
to let me use my column in this way. But
I argued with them as [ will with you that
this isn't too far removed from “Details™
of the sort I've discussed in the past, if only
because the way I get my dients to see what
I see and how I get construction crews to
do what [ want them to do with respect
to those details all comes from my abili-
ty to use pencil and paper effectively.

So now you have a chance to show up
and challenge me to teach you how to
draw in a serious, focused, challenging
week of intensive training. There will be
homework, critiques and tons of useful
information. Will I be able to teach you
everything you need to be a designer? Of
course not, but [ guarantee that you will
walk away with a far larger pack of skills
than you'll start with.

For years, I've been branded as abra-

sive and arrogant — a provocateur who
constantly raps his own industry. That
may be a fair characterization, but what
some people don’t understand is how
much I love this business and how much
it pains me to see an art form abused by
people who should know a lot more
about what they're doing,

Now let me do my best to show you a
new beginning.

David Tisherman operates David Tehermans
Visuaks, a design and construction firm based
in Manhattan Beach, Calif,, with offices in
Marfton, N, He is cofounder and princple
irstructor for Genesss 3, A Design Group, wisch
offers education aimed at top-ofHtheine per-
formance in aquiatic design and construction
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International
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in Phoenix, 1111 W. Harris Rd., Arlington, TX 76001
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Encompassing a wide spectrum of artistic styles
and making Statements that range from the mod-
est to the magnificent, the fountains of Hansas City
re 50 fightly woven info the urban fabric that the

town is justly known as ‘The City of Fountains.
Here, watershaper and Hansas City resident Curt
Straub paus fribute o  tradition of fountain-craft
that has shaped so many public spaces of his cify
— and defined @ community’s pride.

Kansas City, Missouri, proudly calls itself “The
City of Fountains,”and it comes by the title le-

gitimately. In fact, more than 150 public foun-
tains grace its plazas, boulevards, parks and pub-
lic buildings, and the community has long held
to a tradition of creative use of moving water and
sculpture in developing its public spaces.

As aresident of the city, I get a sense of civic
history and our collective self-image as I look
at these fountains. As a watershaper, I take
additional pride in the variety of forms and
styles I see and in the course of technological
development that has lifted fountains to new
heights of aesthetic and functioning glory. It’s
basically a living museum of the art of foun-
tain-making.

It has helped that, throughout the city’s his-
tory, civic and commercial leaders have placed
both the development of public and private
lands’ use of decorative water high on their list
of priorities. In doing so, these individuals suc-
ceeded in fostering a culture of fountain-craft
that has given us a dazzling array of public wa-

tershapes — and many of our most treasured

Photo courtesy City of Fountains Foundation, Kansas City, Mo.

points of civic identity and pride.

This sprawling fountain, built for Barney Allis Plaza
in 1985, features numerous vertical plumes and
soothing cascades. A modern symbol of civic pride,
the fountain is surrounded by downtown hotels, the
city’s music hall and its convention/expo center.
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People who live here have long appre-
ciated the natural beauty of the region’s
rolling hills, the thriving banks of the Kaw
and Missouri rivers and the limestone
bluffs upon which the city was built.
From the start, Kansas City has been
blessed by decisions to use water to adorn
its public spaces —a tradition that began
more than a century ago but which has
blossomed in the past 50 years into some-
thing truly meaningful and dynamic.

Some fountains serve to commemo-
rate historic events, celebrate public fig-
ures or honor local heroes. Others are
there simply for beauty’s sake. Together,
these works of public art provide the cit-
izens of Kansas City with places to gath-
er, reflect and celebrate. They give the city
its identity while adding luster to the fab-
ric of our urban tapestry.

In many ways, in fact, the fountains of
Kansas City represent the extreme po-
tential residing in the art of watershaping
to beautify and define the environments
we create for ourselves.

Asis true of many other great cities where
fountains are found, Kansas City’s first
fountains were used to provide drinking
water and to cool the air in the heat of sum-
mer. Natural springs were the source for
these original fountains: Surging from fis-
sures in the limestone rock, the water was
captured in large basins to satisfy the thirst
of townspeople and their beasts of burden.

Kansas City experienced tremendous
growth in the middle decades of the 19th
Century, when the population grew from
4,000 in 1865 to 60,000 by 1880 and made
this one of the largest cities west of the
Mississippi. With sudden growth came an
acute need to develop an infrastructure, and
as part of its potable water system, the city
installed hundreds of drinking fountains.

The city also was fortunate at that time
to have civic leaders who favored the de-
velopment of parklands. As early as
1875, developers provided fountains in
a handful of parks; within 20 years, a
city-wide plan emerged that called for
mass-scale development of parklands,
roads and fountains.

In 1893, landscape architect George E.
Kessler and business leader August R.
Meyer outlined a system of city parks to
be connected by boulevards emanating
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from the core of the city along the four
main compass points. The plan called for
extensive development of the rugged riv-
er-bluff terrain and for creating destina-
tions within the city in the place of blight-
ed wastelands. It also set aside large tracts
of land for public use and included plans
for many public waterfeatures.

MHING [Ef MHih

Although controversial at the time,
Kessler and Meyer’s 1893 plan drew strong
support from newspaper publisher
William Rockhill Nelson and prominent
attorney Delbert J. Haff.

These four men, although they came
from different backgrounds, shared a vi-

of a major community effort (D).

The fountains of Kansas City can be overtly monumental, too, as is the case with
the fountain at Meyer Circle (1924), which features sculptures imported from Venice,
Italy (C); and the Northland Fountain, which was built in 1983 as the culmination
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sion of a city laced with beautiful parklands that were to
include a number of fountains, ponds and lakes. The de-
bate over the costly plan raged for nearly a decade, but
shortly after the turn of the last century, the citizens of
Kansas City voted 10 to 1 in favor of the plan.

This decision would set the tone and establish a cul-
ture of creating beautiful public areas that would guide the
development of the city straight through the 20th Century.

Growth accelerated through the early years of this peri-
od largely through the efforts of one man — developer Jesse
Clyde Nichols, who began building homes in Kansas City’s
burgeoning neighborhoods in 1905. He single-handedly cre-
ated large residential areas and, in 1907, set up a 10-acre sub-
division that incorporated portions of Kessler’s original plan.

The key, as history has shown, was Nichols’ desire to keep
various of his developments connected with others. So he
built broad boulevards and dotted them with plazas that
featured fountains and statuary and, by 1922, undertook
construction of the shopping district known as Country
Club Plaza, which became a major cultural and economic
hub for the city. This area featured Spanish styling and dozens
of fountains and sculptures.

In the decades that followed, fountains were almost al-
ways part of the plans of any developers who wanted to
gain public acceptance for their ideas. Before long, it seemed
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orial, dedicated
ures a striking bronze
2 by artist Tom Corbin (E).
dicated in 1960, the J.C. Nichols
emorial Fountain celebrates the
achievement of a civic visionary and
features dramatic rearing horses
sculpted in bronze by Henri L. Greber
(F and G). Completed in 2000, the
Kauffman Memorial Garden features
several fountains, perhaps the most
exquisite in all of Kansas City. One
fountain features dancing girls sculpt-
ed by artist Tom Corbin (H).
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that fountains were part of every ambitious project - parks, subdivisions,
buildings, shopping centers, memorials, residences or roadways.

In 1963, the city’s ever-growing number of fountains received a boost
when Frank Vaydik, the director of public parks, launched a 16-year
campaign to dramatically expand the size, function, quality and pro-
grams of the city’s park system. It's quite a legacy: Many of Kansas
City’s most stunning fountains were built during Vaydik’s tenure.

By 1973, The City of Fountains Foundation had been created to de-
velop national awareness of Kansas City’s many beautiful fountains. The
not-for-profit foundation supports the development, construction and
maintenance of fountains (old and new) in the greater Kansas City area
and does all it can to make certain people across the country are aware of
this midwestern treasure,

What 1 find so exciting is that, unlike more historic fountains found in
places such as Rome or Paris, the fountains of Kansas City are still being
built. It’s a city that encourages and celebrates the art of watershaping
in the here and now as much as it reveres and celebrates the past. Almost
every year, it seems, a new fountain is built in one public place or anoth-
er or in conjunction with a new commercial development.

As you travel around Kansas City today, you see example after exam-
ple of the sublime power of water to create and inspire public places with
beautiful views and a sense of civic identity. It's a tradition this citizen hopes
will continue indefinitely.

DOES YOUR POND NEeED AN AQUACUBE"™?

The AQUACUBE" provides complete, maintenance-free aeration,
degassing, biological filtration, circulation and foam fractionation
to any size pond without a water pump, submerged electrical wires,
chemicals or replacement parts.
» Use either floating or submerged to create a balanced, aerobic environment for
maximum fish growth and health while reducing algae.
* Processes 10 times more water per kilowatt hour than the most efficient water pump.
= Complete, preassembled, silent Koi systems available in four sizes.
* AQUACUBE® systems for large ponds and lakes are also available - Call or fax for free systems design services.

DOES YOUR SAND FILTER NEED PERMA-BEADS ?
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non-channeling method for superb particulate removal without any plumbing changes.
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ADVANCED AQUACULTURE SYSTEMS, INC.
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www.advancedaquaculture.com/landscape

Circle 6 on Postage Free Card
38 WATERSHAPES - NovEmBER/Decemeer 2001



Quality Products for Quality Builders

* Anti-Vortex Drains
USPC Certified for Anti-Hair & Body Entrapment.
Flow Rate of 104 gpm. Fits all Major Brand Sumps.

* Flush Mount Return Fittings
* Australian Return Fittings

* Rope Anchors

» Wall Steps

Pebble Top Drains

* Simply apply any plaster or aggregate finish to the
top of the Pebble Top Drain.

* Pebble Top Drains are Anti-Vortex Drains and are
USPC Certified for Anti-Hair & Body Entrapment.

* Flow Rate of 104 gpm. Fits all Major Brand Sumps.

Y4 Y% 1,4 pHonE (714) 779-5221
AOEINEE  Fax (714) 970-5502

Photographed with Gemstone finish
All products are available in eight designer colors.

Circle 48 on Postage Free Card

WATERSHAPES - NOVEMBER/DECEMBER 2001




40

0 e across a mountaintop overlooking Los Angeles, the Getty Center
is fruly monumental. But if you can wrest your attention from the outsized gal-
leries and imposing offices and endure the always-large population of visitors,

you find yourself in spaces uniquely moderated and defined by the use of

water - as decoration, as diversion and as counterbalance to the gleaming,
hard-edged structures that sur- (37 U MeGIloskey
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The Getty Center is a true multi-media experience: im-
posing architecture, lots of people, incredible materials of
construction, amazing views, diverse spaces, rich and var-
ied sounds — and it’s mostly all a bonus, because none of
this has much to do with the Los Angeles center’s core func-
tions as museum and research institution.

Designed by architect Richard Meier, the 750-acre cam-
pus is dominated by enormous structures wrapped in
travertine, glass and enameled aluminum. It’s all a bit cold
(maybe time will soften the sharper edges and reduce the
glare), but the smaller spaces in between the angular build-

ings will always make warm impressions, including Meier’s
compact watershapes, fountains and reflecting pools; the
gardens by landscape architect Laurie Olin; and, in par-
ticular, the central garden and watershapes created by artist
Robert Irwin.

There are enough creative uses of water here to make the
Getty Center a worthwhile stop for any watershape designer
or builder — and the Mother Lode for those motivated to
explore ways of using water’s full range of sounds and its
sheer visual energy to bring comfort and intimacy (as well
as rich, artistic symbolism) to spaces large and small.
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the center, you get an immediate visual and auditory reward:
Off to the left of a grand entry stairway stands a line of a dozen
or so vertical jets of water framed in arches of carefully trimmed
greenery.

In what is otherwise an austere, gleaming modernist space,
the framed jets offer a warm classical reference — a use of a fa-
miliar stylistic vocabulary that puts visitors at ease even if they
aren’t conscious of the watershapes references to the Alhambra
in Spain or the Villa dEste in Italy.

Around the corner on the stairway is a modernist version
of a Renaissance water chain, falling from the top level all the
way along the left side of the stairs and flowing around the
corner to the greenery-arched jets just mentioned. It§ a source
of aural comfort in a noisy, busy space — although | wish the
safety railing could come down and let it be more of a visual
(and photogenic) treat as well.
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of the main gallery complex offers another
evocation of Renaissance Italy in the long re-
flecting pool lined on one side by Mexican
Cypress trees. This time, water jets reach grace-
fully across the pool, their arcs and splashes
serving to cool the air for visitors seated at cafe
tables or walking through the plaza.

There$ also a trapezoidal reflecting pool
that wraps snugly around the entrance to
one of the galleries. The fountain/sculpture
at the pools leading edge is a bit ungainly,
with large jets of water rising artificially (and
awkwardly) among and above large, rough
boulders. But taken here in contrast with the
carefully shaped travertine found just about
everywhere else on the campus, the boulders
and jets make a knowing statement about
our shaping of the environment that is echoed
again and again in spots all over the Getty
Center.

As for the reflecting pool itself, the float-
ing pads (seen on pages 40 and 41) seem to
have been intended as a walkway between
galleries. Unfortunately, safety concerns ap-
pear to have struck once again, mandating
the placement of benches to keep people
from experiencing the waterin more intimate
and encompassing proximity. In my minds
eye, however, | prefer tosee this parth

| 3
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the gallery complex, you encounter
around, polished, turretlike struc-
ture. When you peer into the tur-
ret, you see a tiny pool of water that
wells up in a central cylinder and
overflows down an incline into a
thin, elevated gutter that runs the
length of a very long, narrow space.

At the far end of this austere form,
the water drops down another
ramp into a larger bowl with a hole
in its center into which the up-
welling water eventually and very
gradually flows. This isn't the end
of the experience: Rather, its a win-
dow that invites you to a scene that
unfolds below.

Continued on page 46
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upper terrace, you emerge into a space where the water from the turret eventually flows
down along the rough walls of a droplet-shaped niche and into a large catch basin.
As you absorb impressions from this unusual and unexpected scene, you hear water
flowing in the space opposite the basin.

This is where Robert Irwin begins to work symbolic magic and the serious watershaping
begins: Opposite the suggested watershed of the dropletshape niche —and perhaps
built upon the mere trickle of liquid from above? — a stream now begins flowing in earnest.
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You can hear it at the head of the
garden, but you cant see it Lamge
bouiders obscure any Clear view
of water, and you are dnven o ern-
ter a zigzag garden path 1o satis
fiy your cunosity and find out wihat
the water is doing amid all the
rees and greenery

Insicle the wooded area, itk all
about confrod rru\tul}ru‘ wherg
the water flows, of how it sounds,
of its volume and speed, of the
width or narmowness of its chan-
nal, of the materials and artful sur-
faces over and under which it
mowves and bow these design die-
Cisions color our percepbons.
Limately: were imited o see the
COMPOSIton as ymboic of human
interaction with water and the Iy
drological processes that make life
possibie in the desert vastness of
Los Angeles
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becomes a swift, shallow river as it bisects the zigzag
garden and then ends with a whoosh, crashing down
a stepped spillway into a maze of tautly manicured
hedges. It completes the imagery of human control
of the environment in the most elegant of terms — a
sculpted basin on a hilltop overlooking the architec-
tural sprawl of the Los Angeles Basin below.

To get close and enjoy the basin itself, you must fol-
low another zigzag path, this one curved rather than
linear — but this time, the transit takes place in bright,
open daylight rather than in the cool shadows of the
trees (as occurs upstream, closer to the wellspring).

Irwin adds a final element of control here, using a
set of standing stones at the foot of the cascade to slow
the water and attenuate its flow as it moves into the
garden maze. As you watch the cascade spread out
in tiny, almost indiscernible ripples, its difficult to avoid
thinking about the trickle out of the well on the upper
plaza and how water moves through the system to
create variously compelling effects of sight and sound.

Its a magnificent, three-part composition —and the
most engaging of the must-see features of this new
Los Angeles landmark. [H
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Fallingwater is one of the worlds most photographed and studied
residences: Frank Lloyd Wright’s sublime and inspired inferweaving
of architecture, forest and water has a grandeur that has never been
matched in the more than six decades since its completion. Here,
watershape designer and Wright enthusiast David Tisherman salutes
this remarkable achievement and the man who redefined architec-

fure for the 20th Century - and beyond.

It’s one of the most famous buildings in the world, but few people know
that Frank Lloyd Wright designed Fallingwater in a matter of hours.

In 1935, when Wright first received the commission to design and build a
vacation home for Pittsburgh retail tycoon Edgar J. Kaufman and his family
in Mill Run, Pa., he didn’t get to the project right away. After several months
of preliminary discussions and delays, Kaufman decided to force the issue,
telephoning the architect and saying that he was going to visit Wright’s stu-
dio to see what had been done.

It was at that point Wright decided he’d better design the house. He had
a weekend.

The construction process was no more direct, but it took longer. Work be-
gan in 1936 and was completed by 1939 in a series of costly fits and starts. The
project was originally set to cost in the neighborhood of $40,000, but the fi-
nal tally rose to nearly ten times that amount — not inconsiderable in post-
Depression America.

The result of the dramatic (and, at times, traumatic) process of design and
construction is nothing less than one of the greatest achievements in American
architecture, a work so compelling that it never stops challenging us to com-
prehend and embrace the lessons and wisdom it embodies.

Dramatic Deviations

Although scholars and designers have long regarded Fallingwater as a quin-
tessential example of “organic” architecture — the philosophy of design most
closely associated with Wright's legacy — the project in many ways defies Wright’s
own convictions and conventions.

The house, for instance, ended up situated opposite the place Kaufman and
Wright initially thought it should be — at a spot on the other side of the river,
overlooking the waterfall. That approach would have been completely con-
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sistent with the precepts of organic architecture.

Wright, however, chose to do otherwise: He moved the home
to the other side of the river and incorporated it into the river it-
self, a radical idea even for an architect of Wright’s stature and rep-
utation for innovation. And it turned out to be an historic choice:
I'm convinced that had he stuck with the original plan and built
the home adjacent to the river, Fallingwater would never have
become so well known, admired or beloved.

What's so remarkable about this project to my mind is that it rep-
resents a master architect working completely outside the box. He
looked well beyond what made sense, even from his own philosophical
and practical perspectives. It was with good reason that many of

Fallingwater has two dramatic entrances, both of which incorporate water.
One takes you through a conventional doorway (A), where you encounter
a statue, the rock outcropping on which it sits and a small flow that seems
to issue from the outside, seeping through the walls and into the space.
The other, which isn’t used by visitors today but must have been used by
the Kaufman family and their friends (B), can only be accessed by wad-
ing through the river to a landing that literally floats over the water.
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his contemporaries considered him a screwball, even a rogue, but
it’s people like Wright — people who are willing to defy conven-
tion — who ultimately create the most original designs.

In the case of Fallingwater, it wasn't merely the aesthetic val-
ues that were considered crazy: When construction began,
everyone — including reputable engineers and many of Wright's
peers — said the building couldn’t be built. From its precari-
ous position over the river to the dramatic cantilevers that
do more than simply appear to defy gravity as they jut into
space, this structure was so ambitious and unconventional that
no one was sure it could stand under its own weight.

Although today, more than 60 years later, some structural
problems have developed with the cantilevered decks, it’s fair to
say that Wright proved them all wrong. The structure appears
to float above the cascading waterfall in what can best be de-
scribed as an almost hypnotic harmony with the surroundings.

The degree to which structure and river are integrated is perhaps best ob-
served from inside the home, looking down the stairs from the living room
to the river landing below. Because of the direction of the water flow, the
river literally enters the home as a steady breeze thal both cools the space
and brings with it all of the sounds and scents carried by the waler. One
view here looks right down the stairs to the water (A). The other reveals
the contexi of the opening and gives a sense of the colors and textures
Wright used to weave the design into its surroundings (B).

c ® See us at the International Pool & Spa Expo
in Phoenix, Arizona, Booth #2853

PROVIDES TROUBLE FREE BACKWASH
FOR ALL YOUR WATER FEATURES SYSTEMS

FULLY AUTOMATED BACKWASH AND RINSE CONTROLS
FOR SAND FILTRATION SYSTEMS

* time clock or pressure activated

* low water cut off logic controls

* automatic fill signal option

adjustable backwash (I Imin.)

* adjustable rinse (4 min.)

* flow rates as low as 35 GPM

* single tank flow rates up wo 270 GPM

« multiple tank system logic avallable

* top mount and side mount models

24V logic for new construction or retrofit

MANUFACTURED SINCE 188

’, * fits most filter brands i
! IS0 9001
I_J' = gliminates guesswork

Praher Canada Products Ltd. = 101 Saunders Road, Barrie, Ontario L4M 6E7 » telephone: 705 725-1 100 = fax: 705 725-0444
US Sales & Marketing Office * telephone: 800 461-4915 « fax: 803 819-0540
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Artful Balance

The house stands approximately 30 feet above the rock
ledges, but the height is masked by the horizontal geometry
of the cantilevers. Vertical elements of the design echo the
structures of surrounding trees, and the work also makes great
use of natural earth tones, with reds, creams and browns draw-
ing on the beauty of the soil and the river bottom.

So although it's a departure in many structural respects,
the remarkable use of natural forms, textures and colors here
is vintage Wright.

When [ look at Fallingwater, I'm also struck by the use of
wood as a structural element and an interior finish material.
Wright often said that wood was his favorite material because
of the grain patterns and the warmth it conveyed. Another
great example of Wright's penchant for borrowing from na-
ture is the use of dry-stack stone: The linear design mimics
the striations and geological forms found in the sedimentary
rock seen all around the property.

The joinery and juxtapositioning of materials used to
achieve these forms is also truly wonderful. The attention to
detail in the way the materials are used and joined is key:
Every element — dry-stack stone, brick, wooden structural
members, formed concrete and, of course, the water — is care-
fully defined and orchestrated.

Electronic Water Level Management Systems

Levolor: TECHNOLOGY

So Complete You Don't Need To Be There.

E- thi nimm@nﬁmmum
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The lessons to contemporary designers and builders are clear and com-
pelling: When you give proper attention to materials and forms, you do a
great service to the work and the client. For his part, Wright always worked
to create an environment that enhanced the surroundings and that, in turn,
was complemented by the greater environment.

This is not an easy thing to do —and he did it over and over again,in a
variety of settings with a variety of structures.

Today, we see organic architecture all around us in the work of scores of
designers who learned from Wright and have applied his ideas in their own
ways. But because Wright was so creative in works such as Fallingwater,
the Unity Church, the Guggenheim Museum and the Imperial Hotel, to
name a few, he stands apart from those who followed in his footsteps.

Although there will never be anyone like him, following his example lends
great quality and strength to the work of those who embrace his ideas. We see
his influence, but his work is unique to him. We cannot replicate him, but we
certainly can allow his genius to inform our own creativity.

Over the Water

For watershape designers, Fallingwater has a special set of meanings, large-
ly through its integral use of water. And it’s not only the dramatic proxim-
ity to the waterfall: There’s also a simple yet elegant swimming pool on the
upper deck that offers its own dramatic reflections of the surroundings.

In both cases, Wright worked around nature and with nature, accommodat-
ing it and thereby respecting and accentuating it. The fact that this particular
building literally straddles a river is remarkable and makes a fairly obvious state-
ment: The structure doesn’t disrupt the waterfall; instead, it draws its visual
strength from it, largely by leaving it alone. The structure spreads over it, plac-
ing the visitor in intimate contact with nature at an array of key focal points.

I often make the point in my columns, articles, classes and client presen-
tations that watershapes should be secondary, no more than respectful ac-
cents in their surroundings. To a large extent, I learned that principle from
Wright, who said that we are really nothing, that nature is what’s beautiful.

Too many designers —and far too many pool builders — believe you need
to wipe out everything that’s present in a design space and recreate the
setting from scratch. By contrast, Wright uses visual/structural elements
such as existing rocks and trees and harmonizes with natural forms, in a
sense co-opting the beauty of nature by drawing it within his design space.

In other words, the structure becomes part of the environment rather than
a form separate from it. This is a radical counterpoint from people who oblit-
erate a setting to build within it. Wright teaches us that for all our ego and in-
genuity, the work we do should be secondary.

Many of his own major influences encompass and reflect this central, organic
ideal. He was heavily influenced by Native American culture, for example, and
at Fallingwater, if you look carefully at details, you'll see patterns in the posts
leading up the guesthouse that appear to be feathers or the fletches of an arrow.

He was awed and inspired by Native Americans’ ability to coexist peace-
fully with the grandeur, power and spirituality of the natural world. He was
amazed by the vastness of the North American prairie. He also studied the
art of Japanese gardeners and the way they replicated the complexity and va-
riety of natural environments in contained spaces.

With a distinct and wildly creative flare that functioned even under
tremendous pressure, Wright encompassed all of these rich influences in
this astounding work of architectural art. To my eyes, Fallingwater is a
masterpiece because it is a creative innovation, yet at the same time makes
a statement that is true to the vision that design can provide a harmony
between man and nature. [§
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OF INTEREST

GuUIDE TO BACKWASH VALVES

Circle 100 on Reader Service Card

PRAHER VALVES has published a Selection
- 4 Guide to its Superstar line of backwash valves,
The 12-page brochure includes technical spec-
ifications, wiring plans and dimensional draw-
ings for five different models available in 1-1/2,
2- and 3-inch configurations. The brochure also
offers information on the technology behind the
company's valves and control systems. Praher
Valves, Barrie, Ontario, Canada.

Praher

LED LIGHTING SYSTEMS

Circle 102 on Reader Service Card

COLDR KINETICS introduces Chromacore, a fighting
system capable of generating 16.7 million colors and
color-changing effects via microprocessor-controlled
red, green and blue LEDs. Characterized by long emit-
ter lite (rated at 11.4 years) and low energy con-
sumption, the easy-to-install lighting has no moving
parts, penerates little heat and requires little maintenance. Color Kinetics,
Boston, MA.

The following information has been provided to WaterShapes by product suppliers. To find out
how to contact these companies, look for the Product Information Card located on page 60.

Oz70NE TECHNOLOGY BROCHUR

Circlel 01 on Reader Service Card

DEL INDUSTRIES offers a brochure highlighting
the company’s capabilities in ozone technology.
Included is information on how ozone works in
water purification along with complete informa-
tion on the company’s line of UV and corona-dis-
charge ozone generators for residential and com-
mercial spas and swimming pools as well as
waterparks, theme parks and more. Del
Industries, San Luis Obispo, CA.

------------------------------------ e =
Pavers, WaLLs aAND CuURBS

Circle 103 on Reader Service Card

OLD CASTLE APG offers a 56-page booklet on
the Belgard line of concrete surfacing matarials.
Tested on an ongoing basis for resistance to tem- §
perature extremes, product stability, evenness
of mixture, load-bearing capacity and more, the
company’s pavers, walls and curbs come ina [
wide array of colors and textures and require only
optional use of sealants. An installation guide is included. Old Castle
APG, Atlanta, GA.

reate natures
music in your
own garden pond

Liners, pump, pond kits
& these patented products...

PuriFalls® Waterfall Filter
and PondSweep® Skimmer

Los Angeles, CA (877)772-7937

Chicago, IL (888)742-5772

Pittsburgh, PA (888)772-3278
www.pondsupplies.com
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Coverstar automatic pool covers provide
modesty that's safe, reliable, innovative,
and easy to put on...or take off, It's

also easy to install. Choose from a large
variety of styles and colors made from
our custom fabrics that ship within 48
hours. Plus, we do custom tailoring.

COVERSTAR

B00.617.SAVE B800.617.7283
www.coverstar.com

484
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RESIDENTIAL/COMMERCIAL

HEATER CATALOG

Circle 104 on Reader Service Card

RAYPAK has released its
2001 catalog - 158 pages
dedicated to its lines of res-
idential and commercial
gas heaters. Each high-
lighted mode! is shown in
schematic form to indicate
features and dimensions
and is displayed with complete specifications
and parts lists. (Separate parts lists are fully il-
lustrated.) An appendix covers heat-loss cal-
culations, sizing, product features and warranties,
Raypak, Oxmard, CA.

CoLor-CoDED
LiGHTING GUIDES

Circle 105 on Reader Service Card

NIGHTSCAPING has pub-
lished a reference chart for its
low-voltage lighting systems.
The chart classifies systems
for path lighting, uplighting,
downlighting, backlighting
specialty use and underwater
lighting and by lamp type.
wattage and model/part numbers. Nearly 100 prod-
uctsare covered by the four-page brochure, which
also includes information on control modules and
power centers. Nightscaping, Redlands, CA.

DECORATIVE AERATORS

Circle 106 on Reader Service Card

KASCD MARINE offers
the Model B400VJF, a
decorative, 2-hp aerator
designed to address
water-guality problems
by increasing circulation
and oxygenation. The
device comes with five
standard displays and a
lighting option. The displays range in height up
to 15 ft. and operate in as little as 20 in. of wa-
ter. The comrosion-resistant housing, shaft and
safety cage are made of stainless steel. Kasco
Marine, Prescott, Wl

Continued on page 62
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AQUASCOPE

SIZES AVAILABLE
FOR 8" to 108" OF
WATER DEPTH.

b 4 fountains for pools

.. 18300 Oxnard Street - Tarzana, CA 91356 Ph. (818) 345-6955- Fax (818) 345-1507

Circle 13 on Postage Free Card

RenoSys offers pool professionals a unique time proven
MVC pool surfacing system. We also offer RecDeck® PVC
flooring, and PV grating and gutters,

Reinforced Pool Liners
You Build on Site ..
— Commercial Reinforced Textured
60 mil PVC Thermaplastic Liners
— For renovation or new construction
— Exclusive Territories

RenoSys Corporation is North America’s oldest, largest and most respected supplicr of
reinforced PVC pool membranes for pool renovation and construction. We are looking
for effective dealers in certain geographical areas (o be trained as factory authorized
installers. Call today to find out how our unique pool construction methods and materials
enable you to be the local foree in the highly profitable pool renovation market.

Dealerships
Available!

Dealerships

800 « 783 » 7005 . iable!

RenoSys® Corporation
2825 K. 55th Place/Indianapolis. IN 46220
www.renosys.com / renosvs@aol.com
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INFORMATION CARD

For more information on advertisers and/or products
featured in this issue’s Of Interest section, circle the
corresponding Product Information Number on the
postage-free card opposite this page.
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OF INTEREST:

Continued from page 58

FIBEROPTIC LIGHTING SYSTEMS

Circle 107 on Reader Service Card

FIBERSTARS offers a full line of fiberoptic light-
ing systems for uise in and around watershapes
and landscapes. In-pool options include perime-
ter and spot lighting as well as other systems de-
veloped for use with fountains and sheet water-
falls. The company also manufactures fiberoptic
wall sconces, step lighting, path lighting and Star-Glo, a small, bendabie light
fodure for llumination of landscapes. Fiberstars, Fremont, CA.

On-LINE CONTROL SYSTEMS

Circle 109 on Reader Service Card

SANTA BARBARA CONTROL SYSTEMS offers Chemcom,
Windows-based software that enables the company'’s
Chemtrol waler-management systems to be operated re-
miodedy from a deskiop or ptop computer in true duplex
mode, This allows for instant factory technical support and
easy operator fraining. The remote computer has full ac-
cess to all menws and submenus, and all commands are
executed immediately and accurately. Santa Barbara
Control Systems, Santa Barbara, CA.

PoND-PLANNING BROCHURE

Circle 108 on Reader Service Card

POND SUPPLIES OF AMERICA has published a guide
to the installation of its Pond Sweep basic or advanced
water gardens. The brochure explains both required
and optional system components before listing and il-
lustrating 26 steps to installation success, starting with
basic education. Included are tips on layout, plumb-
ing configurations and liner placement and a table
on rock quantities needed for ponds of various sizes

Pond Supplies of America, Yorkville, L.
———————————————————————————————————— S

WaLL-Car Forms

Circle 110 on Reader Service Card

STEGMEIER CORP. has published a brochure
on its line of wall-cap forms. Available in five
popular configurations and standard 96-inch
lengths, the forms are ideal for walls and
poured-in-place coping. The literature includes
tips on setting up the forms and pouring and
finishing the concrete, offering guidance on mixures and additives need-
ed for best results. The forms are simply set in place and clamped be-
fore the concrete is poured. Stegmeier Corp., Ardington, TXC

Stone
Carvings
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AERATING FOUNTAINS

Circle 111 on Reader Service Card

OTTERBINE BAREBO has released its Aarating |
Fountain line. Offering a wide array of features
for those interested in water-guality management
or purely agsthetic benefits, the platform oper-
ates with a high-speed motor that allows for
smaller internal components, size and weight -
and a minimum operating depth of just 30 inch-
&5, Backed by a five-year warranty, the line fea-
tures interchangeable spray patterns and low-
voitage fights. Otlerbine Barebo, Emmaus, PA.

IN-FLOOR CLEANING SYSTEMS

Circle 112 on Reader Service Card

PARAMOUNT POOL & SPA
SYSTEMS offers in-fioor
pool-cleaning and circula-
tion systems for pools. The

[ A~ | d
1||?|1:_'r:{|_.':_|r-.::_; Anotmher orignht Iae

Beautiful Lighting...
gl gl

Finally you don't have to
choose between fiber
optic lighting or a pool

cover, The Glow-Rite™

Sys regg_js.the.qnl:r._“——-.______;__

perimeter pool lighting_____

system that is visihlaw="

above @n automatic

pool cover.

Circle 31 on Postage Free Card
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PCC 2000 system (for con-
crete pools) offers auto-
matic debris removal and
cleaning heads in a choice
of eight colors, while PV3 (for concrete pools) in-
stalls inside 2-inch PVC pipe and offers heads
in eight colors. Also offered are the Pool Valet
(concrete), Vantage (fiberglass) and Vanquish
(vinyl-liner) models. Paramount Pool & Spa
Systems, Tempe, AZ

TRAILER-MOUNTED
CoNCRETE Pump

Circle | 13 on Reader Service Card

REED MFG. makes the
Maodel BS0 trailer-mounted
concrate pump. The unit

features a low hopper height

an adjustable-force valve al-
lowing increased force with
harsh mixes and reduced
force for clean-out; cable-based remote control
(or optional radio control); high-pressure oper- '
ation for greater pumping distances; and a heavy-
duty traiker and rigging, including an integrated
locking toolbox. Reed Mig., Chino, CA

of 43 inches for easy filling; |

United Elchem Industries

11535 Reeder Road * Dallas, Texas 75229

» Suitable for wet conditions

* Immediate pressure testing

* No primer necessary (check local codes)

» Color fades to clear (in direct sunlight) clean neat
looking

« Suitable for flex to rigid pipe === [
app!ica“ﬂr‘ls _

- .
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Profosibennl Qrads
PVC PRIMER
For Plastic Pipe

UNI-WELD PRIME TITE

J

UNI-WELD PRIMERS & CLEANERS MEET LO-V.0.C. REQUIREMENTS
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Blue Plastic Pipe Cement Designed for
Pool & Spa Installation

Phone: 972-241-6601 * Toll Free: 888-671-7886 * FAX: 888-697-1974
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FILTRATION AND AERATION SYSTEMS

CompenimioNn AND CommerciaL Poor ProbpucTts

Circle 114 on Reader Service Card

ADVANCED AQUACULTURE SYSTEMS offersa
booklet highlighting its product line and the com-
pany's experience in working with ponds of all sizes,
from small residential projects to large installations
for theme parks and zoos. Products include
Aguacube, a patented biological-filtration module;
Perma-Bead fiters and media; aerating pumps and
blowers; and UV sterilizers, Complete system-de-
sign services are avaitable. Advanced Aquaculture Systems, Brandon, FL.

Rust-PrOOF PoOL/SPA HEATERS
Circle 116 on Reader Service Card

STA-RITE INDUSTRIES manufactures the Max-E-
Therm line of pool/spa heaters. Featuring rust-proof
exteriors, low emissions, easy connections, elec-
tronic ignitions and lower operating costs, the heaters
come in three sizes and have adjustable electronic
control panels for self-diagnosis of problems. sim-
ple termperature programming and readings in either Fahrenheit or centi-
grade. The tanks come with ten-year warranties. Sta-Rite Industries,
Delavan, W,

Circle |15 on Reader Service Card

5.R. SMITH has released a comprehensive cala-
log on its diving boards, slides, rails, towers, life-
guard stands and accessories for competition and
commercial swimming pools. The 102-page book-
let highlights specialty products including ladders,
starting platforms, fill spouts, training/exercise bars
and a variety of deck fittings, escutcheons, anchors,
cover plates and bumpers designed to provide safe-
ty and manageability in aquatic facilities. §.R. Smith, Canby, OR.
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Circle |1 17 on Reader Service Card

ENGELHARD CORP. has released a guide to appl-
cation of MetaMax PA, a pozzolonic additive that re-
duces plaster’s permeability and improves the ap-
pearance of the finished product. The additive also
improves troweling and reduces finishing time while
improving aggregate bonding, reducing alkali-silica
reactivity and increasing chemical resistance and
plaster strength. The guide offers batching infor-
mation and mixing instructions. Engelhard Corp., Iselin, NJ.

EQUIPMENT ENCLOSURES
* Heavy Duty Construction

* Reinforced Fiberglass wl Sump
* Stainless Steel Hardware

» Gas Springs AALARE
* Lockable Lid " goxareers

* Forced Air Ventilation
* Steel Support Legs .
* Sizes from 2'x2'x2" to 6'x8'x6" N

W
tel: 561.737.1613 » fax: 561.737.1820
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GENTLEMEN PREFER BRONZE
(AND GENTLEWOMEN TOO)

SPRAAY INLETS
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DOLPHIN

STANDPIPES

BRONZE COMPANY
ey Bayonne, N.J. 07002

e

STANDARD
172 Wesl 5th Strest
_—

(201) 339-1351-2

Phone
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PRE-FABRICATED IN-GROUND SPAS

PorceLain DEckING TILES

Circle 119 on Reader Service Card

SUNDANGE SPAS has introduced its Architectural
Series. Designed to bridge the gap between gunite
and portable spas, the line's two models allow for a
wide range of hydrotherapy options without the dif-
ficulty that comes with trying to include those fea-
tures in concrete construction. The shells have mul-
ti-level seating and 25 jets and are set up to work with
a variety of architectural coping treatments. Sundance Spas, Chino, CA.

Circle 118 on Reader Service Card

NATIONAL POOL TILE has announced the ad-
dition of porcelain decking tiles to its product
ling. Available in colors and patterns to match
many of the company's waterline tiles, these
larger-format tiles (available in sizes ranging
from 12-by-12 to 24-by-24 inches) continue
the natural look throughout the deck and into the home. All tiles are frost-
resistant, slip-resistant, and meet all industry standards. National Pool
Tile, Anaheim, CA.

Foam FOR FILLING EXPANSION JOINTS

Circle 121 on Reader Service Card

W.R. MEADOWS manufactures Deck-o-Foam ex-
pansion-joint filler, a tough, flexible, lightwelght,
durable foam designed to replace brittle asphalt-im-
pregnated fillers. The product has a convenient re-
movable portion to ensure a uniform, sealable void
in the joint. The product is available in 1/4 in, thick-
ness in 100-ft. rolls or in 1/2 in. thickness in 50-ft.
rolls in widths from 3 to 48 in. W.R. Meadows,
Hampshire, IL

AUTOMATIC CHLORINATING SYSTEM

Circle 120 on Reader Service Card

CLEAR-TECH AUTOMATION offers Pure &
Clear, an automatic pool chiorinating sys-
temn that uses ordinary salt dissolved in wa-
ter to make chiorine at the touch of a but-
ton. The system features an electrolytic cel
that takes care of the salt comversion as well
as a controller that determines the amount
of chiorine the cell will produce. The system works for pools up to 35,000 gal
capacity. Clear-Tech Automation, Pompanio Beach, FL

DEsIGN TEﬂlPlﬂTES

S

Advanced Interior Finish Produets
You Build the Best — Offer the Best

Recommend These Products To
Your Customer (n Your Next Project

Loiversal While Cememt
Pre=blended white eetnent with added poz- | A convenient pre-blended advanee sverem with
—_ - zolans  that strengthen eement by combining a Tive-venr manufactoners WOrTnny :‘=||-Hi|||

™

with caleivm hydmside, the “weakest link™ in | polvmers in Armoreoar™ poal finish completely

plaster. Helping mw eliminare mony of the | com the marhle aggregnme making the pool Jiss

|||1||||| s weitl todlanys inerior findsles [t |i|-1-||- jrenetrating stains

).com s e

(8145) 291-8 - AL (619) 2018335 Loiversal White Marble Sand L-Aild-Poez

WATER FEﬁ,TURE FILTRATION O8% Pure White for o truly white pool finish A porrolanic additive that was -ih""rl 1138

Compared 1o the other sands on wday's mar- | developed to improve ioday’s imedor finishes

for ponds, fﬂuntalns, and ket there is quite a difference on bow the pool | Ineresses strength anid durability, reduces efflo-
WatEffEHE Skid or PVC will Finisls o | reseence and chmmical aitock |I1lhr']I!|In|I'l:

For alditional information and sales literature, please eall us

vault-mounted (any com-
bination of filters, UV UNIVERSAL WHITE CEMENT CoO.
sterilizers, pumps, heaters, 1-800-860-6928

lights, etc.) P.0. Box 0579 * Glendale, Az * 85311-0579
www.universalcement.com
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FLOoATING FOUNTAINS

Circle 122 on Reader Service Card

AIR-0-LATOR has released a brochure on its Font” N-
Aire line of floating fountains. The eight-page booklet
covers company history and the technology behind the
products, offering detailed performance data on two
spray patterns for five models with propelier pumps
and on shx spray patterns for five models with cen-
frifugal pumps. Complete specifications and guidance
for mooring and making electrical connections are also
included. Air-0-Lator, Kansas City, MO,

FiBerOPTIC LIGHTING BROCHURI

Circle 124 on Reader Service Card

. PENTAIR has published a four-page brochure on the

Fiberworks lighting system for pools, spas and land-
scapes. Intended for installation by trained profession-
als, the system is designed for efficient light transmis-
sion and distribution, defivering llumination up to 85%
brighter than other systems. It also offers seven colors
and includes side-illuminating cables that bring dramatic
accents to pool perimeters, Pentalr, Sanford, NC.

S —

Pool-DecKING MATERIAL

Circle 123 on Reader Service Card

MORTEX MFG. CO. supplies the Marquee fine of
pool decking and pavements. Designed to han-
dle temperature exiremes, the product is specif-
ically designed to defy cold weather and resist
freeze/thaw damage while staying far cooler in ‘__:E#.;
hot weather than ordinary concrete or toppings.
The non-slip coating is available in 11 colors in-
cluding brass, mocha, sivertone and sunset rosa,
Mortex Mig. Co., Tucson, AZ.

Circle 125 on Reader Service Card

ECO-MATIC offers an alternative to the use of pack-
aged chlorine through an electrolytic process that
converts common salt info sanitizing chlorine. The
system controller is connected to the same pow-
er source as the poal pump and regulates the elec-
trolytic cedl to keep the water safe, crystal clear and
free of any bacteria, viruses or algae — without any
residues or unwanted by-products. Eco-Matic,
Newport Beach, CA.

TELEmaoNE: (B28) 684-9900
Facsimne: (B28) 684-9977
AmrorT Roan Ispustal Pak

B Loow Roan, Artiex, NC 28704

CARDLINA SOLAR
STRUCTURES
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WATER GARDEN UNERS
Wholesale Only

Flexible PVC 20 & 30 Mil
EPDM Liners 45 Mil
Standard & Custom

Sizes Available

9342 W. Reno
Oklahoma City, Ok. 73127

TEL:(800)444-7755
Fax:(405)787-3211
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INTERACTIVE WATERPLAY COMPONENTS

Pumr FOR HEavY-BoDieD COATINGS

Circle 126 on Reader Service Card

CRYSTAL FOUNTAINS offers the Splash 'n’ Play
line of interactive waterplay components, includ-
ing the NLG series of ground jets. The cast-bronze
NLG jets are set into spray aprons in public play-
grounds to provide a gentle spray that can be con-
trolled and timed to provide varied play opportu-
nities for children. The four models shoot jets of
water at different angles or combinations of an-
gles. Crystal Fountains, Concord, Ontario, Canada.

Splash'n'Play

P o —

HicH-FLow PooL Pumes
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WET INDUSTRIES manufactures the W-A
series of pumps. These high-performance,
high-flow units feature an oversized hair
and lint strainer with a see-through lid;
exclusive top or side discharge outlets;
bronze volutes and impellers for long life;
and energy-efficient operation. The pumps come with five-year
warranties and are available in five sizes from 1/2 to 2 hp. WET
Industries, Piru, CA.

Circle 127 on Reader Service Card

QUIKSPRAY has introduced the Carrousel
Model #15010TBM-3-GAM pump for spray
application of heavy-bodied shotcrete and
pool coatings. The pump uses the peristaltic
principle for moving aggregated products,
s0 no intermal, moving parts come in con-
tact with the material - hence low maintenance. The variable-speed pump-
ing capacity ranges up to 2 cubic yards of material per hour. Quikspray,
Port Clinton, OH.

Circle 129 on Reader Service Card

INTER-FAB offers the Manor House
Stane collection, a line of manufac-
tured rock that includes new plat-
forms designed and engineered to
serve as jump-rock bases. Made
for use with 6-, 8- and 10-foot diving boards, the bases are designed to
simulate hand-laid, stacked stone and enable builders to achieve a pol-
ished, popular architectural look with less than an hour's labor. Inter-
Fab, Tucson, AZ.

Water Features
Artificial Rocks
Landscaping
Pool Coatings?

The
CARROUSEL PUMP

will do it all!

e
* Variable Speed
* Sealed Bearings
* Simple Operation
* Low Maintenance
* Increased Capacity

Box 327 - Port Clinton, OH 43452
418-T32-2611 fax 419-T34-2628

Qulkdp}uq inc.
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wowrw erystalfountaing. com
Crystal Fountains

Watnt Feslura Snlutions

Search our catalog on-lne o

coll 1. 800.539. 0068
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Mosalcs FOR PooL ENVIRONMENTS

Circle 130 on Reader Service Card

ARTISTRY IN MOSAICS offers standard mo-
saics to o along with its custom-design ca-
pability. The Pool Fals line of handcrafted ce-
ramic tiles are designed to highlight small
details including steps or swim-outs —or to
provide a spectacular aquatic scene to cover
the floor and walls. Pattemns include aquatic life from dolphins and sailfish
to turtles, seahorses and mermaids. Artistry in Mosales, Fort Pierce, FL

Circle 132 on Reader Service Card

INNOVATIVE CONCRETE TECHNOLOGY has released a
brochure on Texture-Krete 2000, an acrylic deck system
that is cool and comfortable to bare feet, slip and stain
resistant, virtually maintenance-free and comes with a
five-year warranty. Approved for commercial use, the
material is available in 18 standard colors (including
pastels and accents). Innovative Concrete Technology,
Lakeland, FL.

A

GARDEN FEATURE CATALOG

Circle 131 on Reader Service Card
HADDONSTONE (USA) LTD. has
released new literature on its expanded
range of Arcadian Garden Features.
Additions to the ling include fountain
pools with centerpieces ranging from
ammonites and lotus flowers to spirals and obelisks; self-contained
fountains from wide and shallow to tall and narrow, wall fountains
and a range of pool surrounds and liners designed for fountains.
Haddonstone (USA) Lid., Bellmawr, NJ.

Circle 133 on Reader Service Card

AQUAMATIC COVER SYSTEMS offers a six-
page guide to its line of safety pool covers,
including the fully automatic Hydramatic
model, which is available with 11 standard
fabric colors, and the manually operated EZ
Cover, which comes in two standard colors.
Deck-top, flush and under-coping mounting-
track systems are available to cover pools of all shapes.
Aguamatic Cover Systems, Gilroy, CA.

POND & LAKE LINERS

- (USTOM FABRICATED PANELS UP T0 25,000 5§
- Prastic & Ruseer Powo Linges
- |NSTALLATION & SupeRvision
- Froston Conteor & Sort ano Turr Rerwrorcement

POOL PEBBLES

= Imperial White
= Royal Gold
(same as Rainbow/Golden Pearl)
* Majestic Black
= Coastal Bronze
= Sea Green

Transtec, Inc.
F0. Box 454 » Pass Dhristian = M5 38571
B00-511-6184 Fax 228-452-0306

Need More
Information?

L RIRRNRRENEY
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Use the Reader
Service Card

WATERSHAPES - NOVEMBER/ DECEMBER 2001




PovisHED PooL FiNIsH

Circle 135 on Reader Service Card

AQUAVATIONS has published a brochure on
Hydrazzo, a system that combines the durability of
exposed-aggregate surfaces with the sitky feel of
hand-polished marble. The result is a smooth, non-
skid and virtually impermeable surface that resists
spot etching, chemicals, stains, permanent scale and
algae adhesion. The material is available in a range
of colors, from a pale Gulfstream Blue to a deep Maui
Midnight. Aquavations, Coral Gables, FL.

PLasTic Pire CEMENT

Circle 134 on Reader Service Card

UNITED ELCHEM INDUSTRIES offers Polar-
Weld Series 2600, a plastic-pipe cement
designed for ease of application at cold tem-
peratures. Suitable for use with all types and
classes of PVC pipes and fittings, the
NSFUPC-approved cement doesn't thicken
significantly as temperature decreases and
has good brush-on characteristics even under sub-freezing condi-
tians. United Elchem Industries, Dallas, TX.

Automaric PooL COVERS

Circle 136 on Reader Service Card

Circle 137 on Reader Service Card

GOVER-POOLS offers a full-color brochure on its Save-T
Cover Il automatic safety pool covers. The consumer-
oriented information is designed to inform prospective
cover owners about the company, its capabilities and the
specific features of its automatic covers. It also provides
inforration on power options, architecture-friendly fea-
tures, fabric colors, control systems and custom orders.
Cover-Pools, Salt Lake City, UT,

BOBCAT has published the Summer 2001 edi-
tion of Worksaver, a quarterly booklet about jobs
performed by the company's skid-steer loaders,
compact track loaders compact excavators and
more. Highlighted in this issue is information on
the manufacturing of the 500,000th Model 773
skid-steer loader, with details on its basic fea-
tures and its application in a variety of tasks

L L L T e L L L e L L L T T T T

including landscaping. Bobeat, West Fargo, ND.

1213 Sanis Fe Avenue * Loa Angeles, California = 80021

POOL PLASTERER’S
DISCOUNT PLACE

IF WE DONT HAVE IT.

WELL GET IT FOR YOU FAST!! Creating Mﬁuhﬁﬁﬁﬁrhﬂwﬂ
outdoor areas. Locations include themed
- - restaurants, hotel lobbies, theatrical
800-421-0005 _

www.nathankimmel.com or plastering-nk.com parks and rain forests. Fog is created by

using low-RPM motors. Ruby-orifice nozzles
e e ek ¥ice woar:

*Tan Hoses

* Poly Sheeting

= Gunite Shoes

* Boots

* Gloves

= Custom Supplies
= Much, Much More

« Machine Parts

« Mew and Used Machines
* Trowels

* Hose Fittings

« Nozzles

= Safety ltems
« Tapes

ATOMIZING
—————SYSTEMS IN

Mlumulpeturers ol ] Lt [ Y

Discount Pricing
Same Day In Stock Shipping

CALL FOR

1 Hollywood Avenue * Ho-Ho-Kus, NJ 07423-1433 |
FREE CATALOG!

Phone: 201-447-1222 » Fax: 201-447-6832
Website: www.coldfog.com + email: engineering & coldiog.com
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.Sp!ash
e Spectacle

Water 2nd Design from the
Fanaissance o the Present

vy Nlurlyn SyrmEmes

BY MIKE FARLEY

Making Spectacles

or anyone designing decorative water, Fountains: Splash and

Spectacle is a wonderful and useful resource. This wonder-

fully illustrated anthology of essays on classic fountains (edit-

ed by Marilyn Symmes and published in 1998 by Rizzoli
International Publishing, New York) deftly encompasses the range
of fountain designs from antiquity to modern day.

From the modest Alhambra in Spain to Chicago’s dramat-
ic Buckingham Memorial, Symmes and the book’s contribu-
tors weave together scores of detailed examples illustrated with
beautiful photos and, in many cases, supported by sets of plans,
drawings and diagrams used in creating some of the world’s
most beautiful and historic watershapes.

Rather than approach fountains in a purely chronological or
geographic context, the book is organized into eight chapters
covering groups of fountains based on their practical and the-
matic purposes. The roles of fountains in religious institutions

70

and public spaces and for historic commemorations are ex-
amined, for example, as are fountains designed strictly for
pleasure and entertainment.

The titles of the chapters tell us much about the major
trends in fountain design. The first chapter, “Fountains as
Refreshments,” reaches back to the Roman Empire and
Moorish Spain to examine how fountains originated as sources
of public water. It traces this heritage through to the emer-
gence of fountains in the Americas as sources of potable wa-
ter for people and livestock through colonial times and sub-
sequent westward expansion.

The next chapter, “Fountains As Metaphor,” shifts gears
completely as the writers delve into the early use of fountains
in places of worship from cathedrals to mosques and then
shifts over to secular expressions of power and water’s use in
conjunction with prominent public ministries and the res-
idences of royalty and other heads of state.

The panorama of fountains discussed in this volume is
truly awesome. From great monuments such as the recent-
ly completed Franklin Delano Roosevelt Memorial Fountain
in Washington to the water spectacle in front of the Mirage
Hotel in Las Vegas, fountains are seen as a form of expres-
sion with the potential to create meditative and inspirational
spaces as well as scenes of spectacle and delight. There’s also
a lengthy discussion of the wonderful fountains of Kansas
City, Mo., which is known as the “City of Fountains.” (For
more on these fountains, see the pictorial beginning on page
32 of this issue.)

Along the way, the book does a marvelous job of trac-
ing the lineage of fountain design and demonstrates by
example how an idea from one era or physical context can
be (and often is) neatly translated to another. There are
wonderful descriptions of grand design successes as well
as breathtaking failures, along with careful examinations
of astounding technical innovations, from the advent of
the hydraulic pump to the application of computers to
watershaping.

For my book-buying dollar, this volume offers a most use-
ful history of fountain-craft — along with a treasure trove

of valuable ideas. [8

Mike Farley is a landscape architect with 20 years of experience
and is currently a design/project manager for Leisure Living Pools
of Frisco, Texas. He holds a degree in landscape architecture
from Texas Tech University and has worked as a watershaper in
both California and Texas.
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= CALL, WRITE OR FAX FOR DETAILS -
= Ask obout our Lease To Own Program »

Y EXCALUBUR |
will also handle ™
mixtures for

~ Armiriciat Rock
Formarions

A 5-1 Mobile Rig

= SPRAY FORCE'\°

E 2880 North Larkin  Fresno, CA 93727 « (559) 291-3300
1-800-824-8490 TOLL FREE = FAX (559) 291-3345
visit us on the Web ot WWW.SPRAYFORCE.COM
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Jandy offers the most advanced . \.., °
technology for pool and spa automation.

« The powerful OneTouch 'y ; v, 1 -
feature allows you to create an e, . b~
entire environment with just r 4 ’
the touch of a button,

» The sleek, compact design, with
a faceplate that is only 4%:" x 44",
can be flush mounted to blend
with any decor.

« The AqualLink RS OneTouch is

the only pool and spa control

in the industry with 2.4 GHz RF

wireless technology. y

N

A variety of designer finishes to choose from
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waterpik

USA: B00.227.1442 « CANADA & INTERNATIONAL: 905.844.3400 » www.jandy.com
© 2001 Water Pik Technologies, Inc,



	WS Cover-Nov Issue
	2Nov01
	3Nov01
	4-5; Contents
	6; Structures
	7Nov01
	8Nov01
	9; Contributors
	10-12; Aqua Culture
	13Nov01
	14Oct01
	15Nov01
	16; Aqua Culture
	17Nov01
	18; Natural Companions
	19Nov01
	20Nov01
	21; Genesis
	22Nov01
	23; Genesis
	24; Tish
	25Nov01
	26Nov01
	27Nov01
	28Nov01
	29; Tish
	30Nov01
	31Nov01
	32-37; Straub
	38Nov01
	39; Straub
	40-46; McCloskey
	47Nov01
	48-49; McCloskey
	50-52; Tisherman
	53Nov01
	54Nov01
	55Nov01
	56-57; Tisherman
	58Nov01
	59Nov01
	60; Ad Index
	61Nov01
	62Nov01
	63Nov01
	64Nov01
	65Nov01
	66Nov01
	67Nov01
	68Nov01
	69Nov01
	70; Farley
	71Nov01
	72Nov01

